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WEEKLY REVIEW 


Better Crop Weather—Many Growers Continue to Demand Last 
Year’s Contract Prices on Tomatoes—Pea Pack About 
Over Here—String Bean Standards An- 
nounced—Strawberries Out of 
Reach. 


Real summer weather has succeeded to the damp, cold 
weather which was served the whole country as spring weather, 
and crops 100k more hopeful than they did. All crops needed 
heat and they got a fair share of it this past week, so that the 
situation is helped just that much. 

The improvement in the tomato market, and the fact that 
buyers have shown more interest have resulted in increased de- 
mand for tomato acreage, and the growers have shown a little 
more inclination to add this crop to their acreages of other 
crops, but there has been no evidence of lower contract prices. 
Many of the heavy tomato growing counties, where Tomato 
Growers Associations exist, are still standing firmly for not 
less than $25.00 per ton for tomatoes. Other sections, how- 
ever, are accepting contracts at not above $18 per ton, and 
reports seem to indicate that the canners are getting what 
acreage they want, though by no means as much as usual. 
This is undoubtedly due to the fact that the canners do not 
want as much as usual, although, on the other hand, there 
are some canners who have not the acreage they would take if 
they could get it. It appears quite certain that the tomato 
acreage of 1919 will fall short of the 1918 acreage by a con- 
siderable percentage; but until the season is a fortnight 
older just what this cut is exactly cannot be said. Tomatoes 
can be planted, in.this Tri-State region, until July 1st, and a 
crop be gotten from them, under normal conditions, provided 
the land is there to plant. This season not much of this land 
is vacant at this time, and it is this fact that is making a 
short acreage sure. 

This will show how the situation is developing: 

Prospect, Va., May 27th, 1919. 

We note from your issue of this week that you 
desire a write-up on the canning conditions from the 
different localities, so we are giving you the condi- 
tions from this, Prince Edward County. There are 4 
canneries here, two of them are closed, and will not 

operate at all this year, the other two, which includes 


i 
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our own, will operate about 75 per cent of their nor- 

mal pack, so that the output from the county will be 

‘something like 40 per cent of normal. Our plants 

are looking well and we began planting yesterday. 

Yours truly, GLENN CANNING CO. 

The hot weather served to bring the pea crop on in a 
hurry, and the market was shocked, this week, to learn that 
on the Peninsula the pea pack has practically come and gone 
for this year, to all intents and purposes. A few days 
see the beginning and ending of pea canning in the East, 
and many of the factories have seen them during the past week. 
It is a short but busy time while it lasts. Those who know 
say that it wil] not amount to more than half the usual pack, 
and the market will be sorry to learn this. 

Indiana is about ready to jump into her pea-packing sea- 
son, and a week or ten days will finish the crop in that 
State. New York and Wisconsin consider these little runs 
with amusement, because their pea-packing season’ extends 
from four to eight weeks, depending upon the weather. The 
Eastern canners, and the Indiana caners would like to see their 
seasons much longer than they are, but the pea crops of 
these States are a different article to the two other great pea 
packing States, and they must take them as they are. Utah 
and California are able to prolong their pea packs, about as 
Wisconsin and New York do because of growing conditions, 
and it is expected Utah will have a good pack of peas this sea- 
son. Irrigation in these Western States, as in Colorado, en- 
ables the canners to control their crops to a nicety, thus avoid- 
ing the sudden rushes, and at the same time regulating the 
quality. Both Wisconsin and New York States are fearful that 
this year’s crop will “bunch” on them, and cause heavy rush 
in a shortened season, because the planting was badly inter- 
ferred with and much later than usual. 

Strawberries in this region are pretty nearly out of reach 
of the canners. In fact, we do not see how they can afford to 
handle them. There was one day this week, the height of the 
season, when the berries dropped down tot 17¢ per box, whole- 
sale, but on other days they ranged from 25c to 40c. Just 
how the canner can get his money out of them at such prices is 


a little hard to see. Naturally strawberry canning is very light, 
and they are left for the syrup makers or ‘soup’? men as they 
are termed. They are going into soda fountain supplies in- 
stead of into cans and preserves. Fruit canners will feel the 
effect of this because it means, likewise, that the housewives 
will can no strawberries this season; and we doubt very much 
if they will be able to handle any other fruit crops. 

String beans are coming to market in ever increasing sup- 
ply and will soon be plentiful enough to permit the canners to 
go to work on them. It is hoped they will not duplicate last 
year’s prices for the raw stock. In this connection the recent 
standards issued by the Government wil] prove interesting. and 
no doubt cause considerable discussion, as did the pea standards 
and cherry standards recently announced. The official de- 
claration says: 


UNITED STATES DEPARTMENT OF AGRICULTURE 
Bureau of Chemistry 
Washington, D. C., May 13, 1919. 
To Packers of Wax and Refugee Beans: 

An investigation recently concluded by this Bureau in- 
dicates that properly filled cans should, in general, yield at 
least the following drained weights of beans, the weights 
being determined in each instance by draining for two 


minutes on a Y%-inch mesh screen: 
No. 1: 


(2 11-16 in. x 4 in. sanitary) 6 oz. 
No. 2 (87-16 in. x 49-16 in. sanitary) : 
Whole beans 11.5 oz. Cut beans 12 oz. 
No. 10 (6 3-16 in. x 7 in. sanitary): 
Whole beans 64 0z. Cut beans 47 oz. 


Cans of beans of exceptionally high or low specific 
gravity should yield drained weights which are propor- 
tionally higher or lower, respectively, than above. In 
all cases, however, the cans should be packed as full of 
beans as possible without injury to quality. This guiding 
principle is believed to be consistent with the require- 
ments of weight as above indicated. 


Due allowance will be made in all cases for unavoid- 
able variations in weight. 


A can of size not mentioned above should yield a 
drained weight of beans which bears the same relation to 
the drained weight indicated above for the can nearest 
in size as that existing between the capacities of the cans 
in question. 


In making declarations under the net weight require- 
ment of the Federal Food and Drugs Act the total weight 
of the contents of the can, liquid included, should be de- 
clared; this Bureau will regard as in violation of the Act 
interstate shipments of beans which are not packed in 
accordance with the opinion given above. 


Kindly acknowledge receipt of this letter. 
Respectfully, 
Cc. ALSBERG, Chief. 


These terms are too technical for general use, but we liope 
next week to give our readers a full and lucid explanation of this 
standard and of the previous ones, which were worded in very 
much the same language. 


There are no changes worthy of mention in the prices of the 
markets this week, but in all prominent markets firmness is a 
characteristic, and it is becoming evident that stocks of spot 
goods are getting very low. Export demand has been heavier 
than many might suppose, and is continuing, taking goods of all 
kinds, tomatoes and staples as well as fruits. 


The good business reported last week has kept up this week, 
despite the holidays in all sections of the country, and jobbers 
are beginning to admit that their stocks are badly shot to pieces. 
All feeling that lower prices on foods are likely is passing from 


all minds, as men come to recognize that lower prices are not 
possible. 


Release of the telegraph and telephone lines from Govern- 
ment control is a feature of the closing days of the week, and 
may mean the early release of the railroads. But it emphasizes 
again the impossibility of lower prices, while wages not only con- 
tinue high, but are being pushed higher and higher through united 
efforts. The question is now heard—can the individual owners of 
the railroads afford to keep the great number of men now en- 
ployed, nearly double the previous number, and at the high wages 
which the Government paid? Talk of another 15 per cent in- 
crease in freight rates is heard, because they realize that if the 
‘lines are returned to them, they will not be able to dispose of the 
men nor to reduce their wages without serious trouble. And those 
canners who have not taken in their supplies as yet will do well 
to regard this cloud upon the horizon and prepare for the storm 


by getting their supplies in now. A word to the wise should be 
sufficient. 


NOTES AND OBSERVATIONS. 


Inspection Going Strong in Maryland—Just as we are 
closing our forms we have word from Mr. B. M. Hunt, formerly 
‘of the Food Administration, and who is now at work upon the 
Inspection and Publicity matter, visiting the canners of the 
Peninsula, that the canners there are taking eagerly to the 
proposition. In two days’ work in one section more than 
585,000 cases were signed up for Inspection. He expects to 
put Maryland well over the top by the middle of this month. 
Most canners have learned that the man who stays out loses 
a whole year; because the 1919 pack will have the certificates 
upon the cases only, but in 1920 those canners will have it 
upon their labels. You get the certificate on your labels only 
in the second year. So all will do well to look for Mr. Hunt 
and sign up. Hunt Mr. Hunt and get in the hunt. 


A Change in the Apple King’s Name—We take this means 
of announcing to you our new trade name, “‘C. H, Musselman 
Company,” which has been occasioned as the result of manu- 
facturing canton and jersey gloves, also becoming interested in 
the raising of fruit in addition to the canning business and all 
being operated under one trade name. 


Our business has rapidly increased. As the result of our 


_active interest we are the largest exclusive canned apple pack- 


ers in the United States. We have a modern glove factory 12 
charge of one of the best glove factory superintendents in the 
country. In addition to the above manufacturing interests we 
are growing apples both for pleasure and profit. 

We trust that our relations may be long-lived and mutual- 
ly profitable, with all best wishes for your continued success, 
we are, Yours very truly, C. H. Musselman Company, Bigle- 
ville, Pa. 


Detroit Commerce Co, Moves—The offices of the well- 
known Detroit brokers, Detroit Commerce Co., have bee 
moved to 807 Owen Building, where they have more com: 
modious quarters, and where a welcome awaits all callers. 


| | 
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EVENTUALLY— 


Eastern Canners, you will all use SOFT AIR 
DRIED WESTERN PINE SHOOKS. Why? 
Because conditions last year were such that 
many Eastern Canners felt the necessity of in- 
vestigating a NEW source of supply, with results 
that provided the same pleasant surprise that 
¥ a few years ago placed Western Pine shooksin a 
most enviable position in the Middle West. 


_Think of a 
SOFT TEXTURE PINE 


shook with ONE PIECE ends and sides—easy 
to nail and attractive in appearance, from a 
source at your disposal for years to come. 
Worth while looking into isn’t it? °* 


Our shooks speak for and are in a class by 
themselves BECAUSE we are boosters for a 
BETTER BOX, with quality and service our 
gospel. Write us for sample shook and prices. 
Don’t delay. 


A. W. PINGER 
824 Plymouth Bldg. - Minneapolis, Minn. 
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CONVEYING 


MISSION MACHINERY 


Machinery 


No matter whether you have 1 or 1000 Horse Power 
to transmit, by belt, ropes, gears or chains, we have 
the equipment to do the work in a satisactory and 
economical manner. 


FOR OUR FULL LINE SEND FOR 
GENERAL CATALOGUE P 20 


A foot power Can Tester 
of proven ability, through 


years of service in all sections 


Can Making Machinery 
of the Right Kind 


4 


STEVENSON & COMPANY, Inc. 


BALTIMORE, MD. 
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NEW YORK MARKET | 
im 


Buying of Tomatoes Falling Off—Other Articles Continue 
Strong Demand—Holders’ Stocks Getting Low—Ex- 
port Demand Continues Heavy—Prices Hold 
Firm Without Change—A Word 
About Each Article—Picked 
Up in This Market. 


Reported by Telegraph. 


New York, June 6, 1919. 

The Situation—Buying movement in tomatoes has sub- 
sided a shade, but in other products it is keeping up to about 
the same volume as reported last week. In the main the 
conditions are fairly satisfactory, and while buyers are ap- 
parently remembering their caution they are doing enough 
better so movement is improving. Holders say they have no 
great quantities of anything to offer and are insisting upon 
obtaining full outside prices for their products. Sometimes 
a holder has a small quantity which he wishes to clear out and 
this is offered at a reduced price, but as a whole the market is 
steady as quoted. Until something happens to change the 
sentiment respecting the probable output and demand for this 
season the market will remain substantially as itis now. Ex- 
port demand seems to be continuing in most of the articles 
which have heretofore gone abroad and the demand for toma- 
toes to go to Europe is considerably larger. It is pointed out 
that more demand has developed for salmon and that fruits 
are wanted in quite as great volume as they have been. Apples 
are disappearing before the demand now and high prices are 
paid for everything available. The coming pack naturally in- 
terests a great number of people conected in some way with 
the canning trade and almost all of them seem confident that 
the output will be no larger than last year, while some say it 
will be smaller. Acreage of some of the principal canning 
crops is smaller and with that in view packers seem to be in- 
disposed to offer goods at any considerable reductions. Buyers 
are busy looking after supplies, but in some instances they can 
hardly find what they want, even though they offer big prices 
for the stock available. Jobbers are about cleared out of sup- 
plies. Retailers still have some goods, but they are not likely 
to dispose of them since they cannot replace them excepting at 
a good deal more money. 

Tomatoes—Some of the buying movement which was a 
feature of the market last week has subsided, but even though 
this is true there is still a good business. Holders are not 
permitting their stock to get away from them unless it brings 
full outside figures and the indisposition of buyers to continue 
paying these high quotations has been the principal reason for 
the reduction in movement. Perhaps the fact that some hold- 
ers have sold out about al] they have is another influence of 
‘importance. Export business seems to be growing and while 
it is not anything to mention as yet, the fact that Europe is 
taking 8,000 cases per week is something and possibly may lead 
to more important transactions in the future. If an export 
business can be built up in tomatoes it will help relieve the 
situation perceptibly. Spot goods are selling at $1.60a1.65 
for Maryland No. 3s, and No. 2s are held at $1.15. No. 10s 
are quoted at $5.75, though it is said that some sales have 
been made a shade under. Futures are held to about the 
same figures, though no business of importance is reported. 
Californias are firm at $1.25 for No. 2%s solid pack are quoted 
at $1.50a1.60 f. o. b. Coast for futures and $1.60 for spot 
goods. The warm weather of the past week has brought the 
growing crop along very fast and it is in much better condi- 
tion than it was at the beginning of the month. While it is 
impossible as yet to determine the total acreage it seems fair 
to assume that it is not so much less than it was a year ago. 
General reports are that the crop is looking well. 

Corn—Not much change is reported in the general situa- 
tion. Some sales have been made, but as a rule sellers have 
been more inclined to withdraw lines than they have been to 
sell them. Prices have advanced about 5c in some instances, 
but buying movement has ben so small that what prices are 


hasn’t amounted to much. Generally the situation is more 
favorable to packers and in some instances they seem to feel 
assured that they will obtain higher prices for their output 
than they did last year, though others hardly agree to that 
proposition. Spot goods are scarce and hard to coax out of 
hiding. Futures are quiet. In many instances sellers have 
withdrawn their offerings and refuse to accept further orders, 
Their contention is that they are too uncertain about the out- 
put and they feel sure that the market will remain high, there- 
fore they are in no hurry to sell. 


Peas—In the main the situation is unchanged. Cold 
weather retarded the growth everywhere in May, but the sum- 
mery temperature of the past week has devloped the crop 
much faster. It will be late and probably somewhat bélow 
expectations. The Eastern pea growing regions report a small 
crop, though they do not attempt to say what proportion of 
reduction to expect. The fact that the output promises to be 
smaller than expected tends to hold prices firm, however, -and 
movement is limited by these influences. Buyers make some 


inquiries, but apparently are not anxious to make further in- 
vestments at present. 


String Beans—The crop is coming forward very rapidly 
now, but it is still quite impossible to say how much of a 
yield may be expected. It is said that not many are left in 
first hands, but that second hands and retailers are still fairly 
well supplied. Retailers have no demand and are complaining 
because they are compelled to carry their high priced goods 
along through the season. 


Spinach—tThe Californai pack is about done, according to 
mail advices from there, and is much larger than ever before. 
The Eastern pack hasn’t begun as yet, but the acreage is said 
to be larger than it was last year and the prospect of increased 
output is satisfactory to the trade. Demand for this vege- © 
table has grown rather fast during the past few years and it 
requires a good deal to satisfy requirements. > 


Fruits—The movement in fruits is confined largely to 
export demand. Domestic buyers are not taking more than 
they have to supply their own customers. Prices are too high, 
and they are maintained by the exporters who apparently do 
not care particularly what fruits cost, provided they can get 
them at any price. Peaches and apricots are especially wanted 
and No. 10 apples are taken in the absence of other varieties 
at full $6.00 for New York, Pennsylvania and Maine packs. 
Other fruits are rather indifferent at the moment, though con- 
siderable inquiry develops from day to day. 


Apples—The supply is growing smaller, each day. Ex- 
porters are picking up all the lots of desirable pack they can 
find at such high prices that domestic buyers have little chance. 
Not much is said about futures, but an occasional inquiry comes 
in. 


Peaches—The spot supply is so small that it amounts to 
practically nothing. Very few are available in any position 
and prices are very high. Foreign buyers are quite willing 
to pay any price asked and leave few for domestic buyers. 
The future is uncertain since the extent of the next pack is 


unknown, and at best it will be sold up long before it is 
finished. 


Salmon—Export demand has developed for pinks and 
some medium reds, holding prices firm on these two grades. 
Domestic demand is relatively light for both of them, but ex- 
port requirements have increased somewhat. The market is 
supposed to be carrying only light supplies of either one, and 
export requirements are making prices high. The pack is 
proceeding slowly in Alaskan waters, but so far seems to be 
reasonably satisfactory. A good deal of buying has been done 
subject to approval of price when made. Spot supplies seem 
to be ample for present demand, but are not large. All 
quotations seem to be firm now, though some shading has been 
done during the week, 

Sardines—The market is a little more active and do- 
mestic sorts have cleaned up reasonably well. If present con- 
ditions are maintained it is believed that packing will begin 
on the Maine coast by the opening of July. A few small 
plants are operating now. 


PICKED UP IN PASSING. 


The Canadian government has put into effect rather stringent 
rules for labeling canned foods. Labels and standards used by 
California packers and those of some other States are not applica- 
ble and it will be necessary for canners who wish to do business 
in Canada to change their labels on the goods they ship there. The 
question as to whether the quality of syrup used in AmericaD 
packed fruits and whether the degree of syrup used is acceptable 
in Canada is not yet determined. Canners contemplating shiD- 
ping there should secure advice before they make their shipments. 
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THE SATISFIED CUSTOMER IS THE BEST ADVERTISEMENT 
A MANUFACTURER CAN HAVE 


- A packer in Maryland writes to his can maker as follows:— 


December 30, 1918. 
‘‘Gentlemen: 
I have used about 350,000 of your cans 
this season, and found them to be very satis- 
factory. I have no claims for leaks. I do 
not think I had as many as 100 leaks caused 
by the manufacture. The ‘‘AMS’’ machine 
you furnished me gave me the best satisfac- 
tion of any machine I have ever used, and 
would do 72 per minute. I was not without 
cans at any time during the season as my 
deliveries were very promptly made. 
Yours very truly,’’ 


Another can maker writes as follows:— 


‘‘We can truthfully say that not one 
Canner who entrusted his business with us 
lost a single basket of 'Tomatoes or bushel of 
Corn on account of our inability to ship Cans 
promptly, or THROUGH ANY TROUBLE 
WITH OUR DOUBLE SEAMERS.” 


Names of above concerns given if asked for 


Both of the above concerns use ‘“‘AMS’’ DOUBLE SEAMERS EXCLUS- 
IVELY, and on the basis that it is PERFORMANCES THAT 
COUNT, tell a story of UNUSUAL INTEREST 


THE MAX AMS MACHINE CO., ams, Presier PARK AVENUE 


Branch Office Chicago, 39 S. La Salle Street 
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Otherwise their shipments may be seized because they violate 
these regulations. 


Imports of canned goods into Great Britain for the week 


ending April 24 were: Salmon, 133,932 cases; lobsters, 966 cases; . 


fruits, 80,189; tomatoes, 6,760 ‘cases ; pineapples, 17,099 cases. 


California sardines are moving better in the local market as- 


the supplies of those from Maine begin to clean up. Holdings are 
not over large of either variety now. 

Conditions affecting the coming pack of Western corn are 
very unsettied, and many of the leading packers have withdrawn 
prices. The new figures will be considerably higher, it is said. 

California packers are paying as high as $200 a ton for Royal 
Anne cherries for canning. The crop is reported small and the 
cost has increased accordingly. 


What the projectors say is to be the biggest clam cannery 
in the world is under construction at Snug Harbor, Cook Inlet, 
Alaska. By July it will be shipping thousands of cases of razor 
clams southward on every ship that leaves that portion of the 
world. Alvin Hemrich, president of the Surf Packing Company, 
Seattle, is at the head of the enterprise. The beaches have been 
exhausted farther South, and it was necessary to erect canneries 
here, where clams canbe secured. 


Information received in the trade this week is to the effect 
that only about 50 per cent delivery of Japanese crab meat is 
probable against orders. No. 1s are quoted at $26.00 and No. %4s 
at $29.00, with some holders asking more than these figures. Old 
pack is pretty nearly exhausted. Retailers have only small stocks, 
and jobbers seem to be sold out. 

Whether or not the Government is to release salmon for export 
seems to be undecided. One report says that 200,000 cases are 
to be released for export only, while another report is exactly 
the opposite. Congressmen seem to think that foods now held by 
the Government should only be released for domestic distribution. 
Some representations of packers have offered Alaska red at $2.50 
and pinks at $1.65. These prices are for export only. One broker 
is offering No. 1 Alaska sockeyes at $2.50, New York, subject to 
release. One sale of 200 cases of pink was made at $1.80 spot. 
Another sale of 250 cases was made at $1.95 spot. Pinks have 
been sold strapped for export at $1.95, f. a. s. 

One resale of fancy Alaska peas was made at $2.10, f. o. b. 
Wisconsin factory. A resale of fancy No. 3 sweets was made at 


$1.90, Wisconsin factory. Future Delaware standard No. 4s were 
sold at $1.30, factory. 

A resale of fancy extra sweetened Western corn was made at 
$1.55, factory. 


New asparagus has been sold at as iindle as 10 per cent over 
the opening price. 


British Columbia salmon packers put up 1,616,157 cases in 
1918, an increase of 58,672 cases over 1917. 

Heavy sales of new pack jams have been made to local 
wholesalers this week at firm prices. 

Local jobbers have been placing orders for pink and medium 
red salmon at the opening prices and subject to approval of price 
when made. Some little export interest in future salmon ‘has 
developed. Pinks are quoted at $1.95a2.00, and medium reds at 
$2.70a2.75. Export interest is apparently holding the fish at these 
prices. 

Two Maine packers are to put up corn on the ear. It is 
packed in No. 10 cans and appeals to those who believe the only 
way to really enjoy corn is to eat it direct from the cob, as they 
used to do when children. 


Some of the Eastport sardine factories will begin work around 
the opening of July. They are beginning to make preparations. 

The Maine claim pack is reported short, with a quiet demand 
at present. No statistics are given respecting the output. 

It is said that blueberry canners in Maine are refusing further 
orders even on the subject to approval of price when made basis. 

New England apple canners say that demand for apples for 
cider making this fall, because of prohibition, will increase the 
price of apples to canners. Whether it does or not remains to be 
seen, but that seems to be a prevalent opinion. 


Export inquiries for tomatoes have been received in some vol- 
ume. It is said that England is showing a good deal of interest 
in this community. It will help the local situation if export de- 
mand begins. Heretofore not many tomatoes have been wanted 
abroad, but apparently consumers there have learns to think bet- 
ter of them since the war. 


No. 10 apples are wanted for.export. As high as $6.00 is 
offered, but even at that figure the fruit is not available. 


HUDSON. 
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mediate use. 


Patented 


W. BLISS 


Chicago Office: Peoples Gas Building. 


High Speed Automatic Sanitary Can Machinery 


Bliss High Speed Top and Bottom Presses 


Perfect Work and Maximum Output 


Simplicity is the basis of this entirely automatic machine. 
are no valves to leak or clog, nor is there any air compressor re- 
It handles ends from 2 to 5 inches extreme diameter of 
We build this machine in a larger size, No. 2, which takes 
ends from 4 to 9 inches extreme diameter of flange. 


When these machines are to be operated in cold climates, they may 
be arranged with a mixing pot which is used as a container for 
the compound, also to keep it at the proper consistency for im- 


Builders of the Complete Sanitary Line 


25 Adams Street, BROOKLYN, N. Y., U. S. A. 


Detroit Office: Dime Bank Building. 
Offices in Europe: 100 Boulevard Victor, Hugo St. Quen, Paris. Pocock St. Blackfriar’s Road, London, E. C. 


There 


Cleveland Office: Union Bank Building. 
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CANNING BOXES 


LOCK CORNER or NAILED CORNER 
WHITE PINE LUMBER EXCLUSIVELY 


Special facilities for handling 
carload shipment 


FACTORIES LOCATED AT ORANGE, MASS. 


Let us quote ‘‘Delivered prices’? on your requirements 
All boxes go direct from ‘‘factory to consumer’’ 


BOGERT & HOPPER 
67 Barclay Street New York City 
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CHICAGO MARKET 


Hot Weather at Last—The Heroes Come Marching Home— 
Some Buying Future Tomatoes—Very Little Future 
Corn Offering—Strong Demand for Fancy 
Small Peas, Futures—Notes of 
This Town. 


Reported by Telegram 


Chicago, June 6, 1919. 

Hot Weather—Talk about growing weather. My, but it 
is, and has been hot. Everything is growing fast, even the 
population of this town, in the good old natural way, and then 
the soldier boys from the front are coming in by divisions 
nearly every day, and that gives us just the finest kind of ad- 
ditions to our population. 

The lake front stands in permanent decoration, arches and 
pillars and columns of cloudlike festoons by day and illumi- 
nated pillars and columns of fire by night, and the street cars 
and traffic are stopped down in the loop every day as the 
heroes come marching home, with their steel helmets sitting 
jauntily on their heads and their steel bayonets pointing to the 
sky and looking very business like. Every day is ‘returning 
hero day” in Chicago, and one almost wonders if Illinois fur- 
nished most of the soldiers for the war when so many are 
seen coming home. 

Canned Tomatoes—Interest in this article seems to be 
coming back. There are reports circulating about late plant- 
ing and frosted plants, and plant scarcity and a reluctance on 
the part of canners to pack or confirm sales exists. All these 
things go toward inspiring confidence among buyers as to fu- 
ture prices, and some of them are buying futures. 

Spot tomatoes are in request in a limited way, but the de- 
mand largely runs to the No. 2 size. The demand for No. 10 
size seems to reach out in the direction of California solid pack 
grade, which can be had at $5.25 to $5.50 per dozen, f. o. b. 
Pacific Coast, with a freight rate of 90c per hundred pounds. 

Canned Corn—lI have heard of no offerings of futures in 
addition to the few enumerated last week at standard $1.25, 


extra standard $1.35, f. o. b. Ohio canneries, and standard 
$1.30 and extra standard at $1.40, f. o. b. Illinois canneries. 
Iowa seems to have quit the game flat, and is not offering any 
canned corn. 


In spot canned corn for immediate or prompt shipment 
I hear of few lots that have changed owners on a basis of 
$1.35 and $1.40 for extra standard f. o. b. cannery, Iowa, and 
a little Minnesota Crosby extra standard at $1.40, f. o. b, can- 
nery, all for buyers’ labels, 1918 pack. There is a strong de- 
mand for canned corn at anything below the prices. I have 
named. 


Canned Peas—Futures are quiet with a good demand for 
very cheap standard grades and for very small fancy grades, 
however, but most buyers are well supplied with contracts to 
cover their requirements. 


Small lots of spot peas are selling fairly well though can- 
ners are taking shading of their full prices in order to clean 
up 1918 holdings. Prices are to some extent nominal. 


Canned Salmon—tThere is a good, active demand for both 
spot and future salmon. Standard red Alaska is being offered 
for prompt shipment from the Pacific Coast at $2.40a2.50 for 
No. 1 tall, but is firmly held ,: 0. b. Chicago, by spot owners, at 
$2.85. Sales of futures, price guaranteed against opening prices 
of reputable canneries, are being made in a limited way. 

Canned Spinach—tThere is but little demand for futures as 
packing time is here and nearly all buyers have their require- 
ments covered by contract. 

Canned Beets—Most every one seems to have carried over 
considerable quantities of canned beets and the market does 
not respond to the offerings at present prices. Buyers regard 
prices as dangerously high. é 

News Items—-The annual convention of the National 
Wholesale Grocers’ Association, held this week at Cincinnati, 
has taken away some of the brokers and many of the heads of 


firms of wholesale grocery houses, but our canned foods buy- 
ers do not seem to take the same interest in conventions which 
they formerly evinced and most of them, of Chicago, are at 
their desks. 


It is rumored that the war upon the meat packers will 
culminate at the Cincinnati convention of the National Whole- 
sale Grocers and that a policy will be outlined there either ty 
drop the fight or to push it harder. The Syracuse meeting 
recently alleged to have been held for consideration of the 
subject seems to have proven inefficient and lacking in interest. 
Chicago wholesale grocers who were not present at that meet- 


ing were elected to offices and have since declined to serve, 
so I learn. 


Paul Paver has returned from his anual Florida fishing 
trip. I have not yet called to see him. I am waiting for the 
imaginative and volatile vividness of his descriptive powers to 
cool, so that I can listen to an account of his success and ex- 
periences without having my faith shaken, 


Brokers are all as busy as squirrels in hickory nut time 
trying to bring buyers and sellers into mental agreement, now 
that buying has to some extent resumed. 


Eastern canners and especially Central Western canners 
are securing an advantage over the canners of California by 
their willingness to accept business from buyers on a more 
liberal basis of conditions as to labels and labeling, and put- 
ting on private labels, and they are exhibiting more tolerance 
toward private labels than the California canners, and are 
therefore getting the business and the preference. 


When a canner says to his broker “sell only under my 
labels. I will not makq an alowance for private labels 
or put them on; nefther will I sell to wholesale grocers who 
are not well rated, or to meat packers or chain stores, or 
co-operative stores, or mail order houses,’ he is certainly put- 
ting his broker up against a hard proposition, and against con- 
ditions that are almost impossible. 


Our buyers are all waiting for the completion of the can- 
ners canvass for underwriting their Publicity and Inspection 
system. They are thinking that a definite report. may be 
made of the matter at the Cincinnati convention this week. 

A number of New York export concerns have established 
branches in Chicago for the purchase of canned foods and dried 
fruits, and some heavy sales for future delivery have been 
made to them. WRANGLER. 


FREIGHT RATES & SHIPPING NEWS 
| Traffic Bureau 
THE CANNED GOODS EXCHANGE OF BALTIMORE 


The recent announcement made by the Merchants’ and Miners’ 
Transportation Company of increased sailings to Boston and re- 
sumed sailings to Providence with tri-weekly service between 
Norfolk is highly gratifying. This line is pursuing the right policy 
of letting the service attract the traffic instead of waiting for the 
traffic to force the service. 


Despite the repeated denials of the Director General, rumors 
continue persistent that another general increase in freight rates 
is to be expected, and that it will not be less than 15 per cent. 
While the deficit of over $236,000,000 for year 1918, and the 
approximate deficit of $250,000,000 for the first four months of 
1919 are to be taken care of in the $1,200,000,000 appropriation 
asked for by the Director General, nevertheless it is argued that 
some means must be provided to prevent further deficit from ac- 
cruing out of future operation. It does not seem likely, however, 
that announcement of such increase would be made until after 
the oppropriation asked for has been passed upon by Congress. 


Sometime ago it was made known that the Railroad Admin- 
istration had decided, after conference with the National Indus- 
trial Traffic League, to reduce the present demurrage charges to 
a lower level, starting with a primary charge of $2.00 per car 
per day. However, since the recent trip made by the Director 
General throughout the West, where he became impressed with 
the enormous crop conditions, the Administration has been cou- 
tending that despite the fact that there are at present approx!- 
mately 500,000 idle cars, they have great apprehension of another 
ear shortage due to the enormous crops, and that it would not 
be consistent to reduce the primary charge less than $3.00 per car. 
Shippers’ organizations represented by the league, however, do not 
feel that the car shortage apprehensions are warranted, and are 
strongly opposing a primary charge greater than $2.00 per car. 
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Export and Domestic 


CANNERS’ BOX SHOOKS 


Prompt shipments and good 
quality are assured when 
orders are placed with 


ARKANSAS VENEER COMPANY 


Sales Office: Factory: 


MILWAUKEE, WISCONSIN HELENA, ARKANSAS 
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CROP INSURANCE. 
Brief of 
THE NATIONAL CANNERS’ ASSOCIATION 
Filed in the Office of . 
COMMISSIONER OF INTERNAL REVENUE 


Proposed deduction of “crop imsurance” as an expense 
of operation. 


PROPOSITION: 


The National Canners’ Association requests that a ruling 
or regulation be promulgated by the Commissioner in effect as 
follows: 

“Crop Insurance” 

“Reasonable amounts, actually set aside by can- 
ners of perishable fruits and vegetables or other foods 
which are the product of a restricted producing area 
contiguous to the operating plant, as a reserve against 
which to charge losses due to climatic and other 
natural conditions producing crop shortage of the raw 
product may be deducted as expenses of operation in 
computing net income.” 


STATEMENT. 


The canning industry in the United States, in so far as 
fruits, vegetables, milk and fish are concerned, is very serious- 
ly affected at recurring periods by climatic and other natural 
conditions which greatly affect the production of the necessary 
raw material. In fact, the output is directly controlled by 
weather and other like conditions. In the years in which the 
shortage of raw materials exists there is, as will be hereafter 
demonstrated, an increased cost of production entailing loss 
which must as a matter of sound accounting be absorbed in 
the normal years, through the creation of a reserve to cover the 
situation, and which for want of a more apt term may be called 
“crop insurance.”’ 

The canning industry of the United States has repeatedly 
demonstrated its valdue in conserving the food supply of the 
nation. For this reason, the industry believes it has the right 
to be encouraged by reasonable income and excess profits regu- 
lations, and a most potent source of encouragement is the 
stabilization of moderate profits. The principle of insuring 
profits in the case where operation is interrupted by fire, is 
well recognized, and is provided for commercially in the: so- 
called system of ‘‘Use and Occupancy” insurance. It seems 
equally proper, therefore, to take steps to equalize losses over 
a period of years sustained by canners owing to varying con- 
ditions affecting production. To this end canners after con- 
sulting a number of the leading public accountants, decided to 
include among their regular cost items, a definite amount in 
cents per dozen, with which to establish reserve accounts which 
might be invested in actual interest bearing obligations, and 
which may thus be available as a reservoir of credit against 
which to charge losses due to unfavorable seasonal or climatic 
conditions. 


The Short Crop Hazard Is Constantly Present With 
the Canning Industry. 


That fish are tremendously scarce in fairly regular recur- 
ring periods in the various localities where they are canned 
hardly needs more than the statement of the fact to bring it to 
mind; and that the production of milk is to a fair degree de- 
pendent upon climatic conditions affecting the supply of pasture 
and other food for cattle is also a demonstrated fact. 

The output of canned fruits and vegetables is completely 
controlled by weather conditions. The canner, of course, must 
depend upon the farmer for his principal raw material. Agri- 
culture is admittedly dependent for its success largely on 
climatic conditions that are entirely beyond human control. 
Favorable weather conditions bring forth large crops, and the 


canners must obviously be equipped with plant and supplies to 
handle those large crops when produced. 

In order to illustrate the variable annual yields resulting 
from favorable and unfavorable climatic conditions, the fol- 
lowing typical illustratoin is given. This is the record of a 
corn canning factory, located in the State of Illinois: 


Annual Output in Cases 
(2 doz. cans per case 


Cases per Acre 
of corn grown 


The record indicates: : 

1. That ten years’ average shows 65.7 cases per acre. 

2. That the last five years’ average shows 60 3-5 cases per 
acre. 

3. That the lowest average yield was 28 per cent less 
than the ten years’ avérage. 

4. That the highest yield was 23 per cent higher than 
the ten years’ average. 

The hazards that canners incur are peculiar to the in- 
dustry, in that the losses are incurred through crop failure re- 
sulting from weather conditions incapable of being foreseen, 
and after the expenditures for supplies and factory overhead 
based on a full crop of raw material have been made or con- 
tracted for. 

Perishable fruits and vegetables are of necessity raised in 
a restricted area contiguous to the particular canning plant 
which is to consume them in creating its finished canned food 
products. These fruits and vegeatbles come to maturity over 
a short period of time, and in order that they may be handled 
expeditiously and economically the plants of the canners must 
be of ample capacity to pack them without loss in the “crop 
height”’ days of a full yield year. 


Short Crops Resulting in Lessened Output Cause 
- Increased Production Expense. 


While the canner’s point itself is a capital investment it 


‘needs no argument to establish the fact that the general and 


factory overhead are both quite closely related to the size of 
this plant. The superintendents and others of the manage- 


“ment staff are always enough in numbers for the plant run- 


ning at full capacity, and their compensation is related some- 
what to its size. Moreover, insurance and depreciation are ex- 
penses exactly related to the size and value of the plant. 


Speaking generally it is evident that all the fixed charges 
which are called ‘“over-head” have practically no connection 
with the quantity of perishable fruit or vegetables actually 
canned in the plant. If the plant produces a maximum output, 
based upon its equipment, the fixed charges fall in a relatively 
moderate degree, upon the output per unit. If the plant is 
operated below its maximum production, the fixed charges per 
unit of production are much higher. It not unfrequently hap- 
pens that climatic conditions are so unfavorable that an almost 
total destrutcion of some one or more of the growing fruit or 
vegetable crops results. In such cases the fixed charges upon 
the output per unit become very large. 

To illustrate the above situation concretely, we cite the 
experience of 1918 of one of the large canning companies of 
Michigan. The crop of peas planted by the. farmers for three 
large plants had reached a stage of developemnt where on 4 
certain Saturday all the plants arranged to start packing on 
Monday. The supply of cans, labels, boxes, coal and other 
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Jelly—Jam—Preserves—Marmalades—Fruit Butters—Molasses—Mustard—Salad Dressing 
Lard—Condensed Milk—Syrups—Honey 


Food products such as these, are filled 
most successfully into all kinds of jars, 
cans, tumblers, bottles and cartons. 


Every container is filled with just the 
desired amount—an absolutely accurate 
and uniform quantity—by the automatic 


Visco Filling Machine 


Moreover, there is no waste of product 
because of splashing, dripping or over- 
flowing. This machine fills cleanly and 
rapidly without waste. 


No open supply reservoir with its nu- 
merous disadvantages requires watching. 


Write for descriptive booklet ‘‘T’’ 


The Karl Kiefer Machine Co. 
Cincinnati, Ohio 


Complete Equipments for the Economical Packaging of Food Products. 


The Charles Boldt Paper Mills 


_MANUFACTURER OF LABELS AND CORRUGATED FIBRE SHIPPING CASES 


Write us for prices and samples of our STRONG BOX, 
manufactured especially for shipping canned foods— 
STRONGER than WOODEN BOXES 


WEIGHS LESS - - - COSTS LESS 


The Charles Boldt Paper Mills 


Ohio 


Cincinnatti 


DROP US A LINE 
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materails was in stock. Expenses incident to securing certain 
classes of labor had also been insurred. The territory con- 
titous to each plant seemed to assure a pea crop yielding about 
100 cases of canned peas to each acre. On Saturday night a 
killing frost came, and in consequence plant No. 1, around 
which 1,500 acres of fine Alaska peas were planted, actually 
secured peas for canning about 20 cases per acre. Plant No. 2 
secured enough peas to can about 50 cases per acre, and plant 
No. 3 secured enough for only 30 cases per acre. 

It is evident that if a plant is equipped, its staff organized 
and its supplies purchased to can 150,000 cases of peas, and 
by reason of unfavorable weather conditions curtailing the 
available pea crop so that only 30,000 cases of peas are canned, 
the ‘‘over-head” charges will be several times the amount per 
unit that they would be if a full pack could be had. More- 
over there wil] be a large loss in the unused supplies which 
will have to be absorbed in some manner. They represent in- 
ventories to be carried until another year, with interest, in- 
surance and depreciation charges. And in order to induce the 
farmers to plant the number of acres desired the canner is 
generally obliged to provide the seed for the crop. Conse- 
quently, if there is a total or partial crop failure the cost of 
the raw product is increased by a high seed loss. 


Short Crop Not Necessarily Followed by High Price 
for Finished Product. 


Climatic conditions are generally both variable and local, 
and the canner by obtaining his raw fruit or vegetable product 
from a restricted area usually faces a greatly curtailed yield 
without any such nation wide condition as to make the quantity 
he actually cans bring him a price which in any material de- 
gree absorbs his losses. In addition, the well established 
trade custom requires him to sell in advance a certain part of 
his prospective output in order-to care for his commitments 
for those supplies which are sold in the trade for spot cash, 


and to provide large labor advances. If his output falls below 
his commitments for future delivery he may often have to buy 
on the open market at a price which is beyond his future sale 
price. As the future transaction is an actual one, and not a 
marginal settlement as in stock transactions, he must buy the 
actual goods for delivery. This, of course, represents a loss 
directly to crop shortage. 


Economists Recognize That There Are Cycles of 
Crop Yields. 

Dr. Henry Sudwell Moore, professor of political economy 
in Columbia University, in his book entitled ‘Economic 
Cycles: Their Law and Cause,” has very clearly demonstrated 
the fact that there is a law of weather cycles, and that these 
weather cycles are reproduced in cycles Of the yield of the 
principal crops. It is demonstrated in Professor Moore’s book 
that this cycle embraces a period of eight years. 

If it is true that there is a true cycle of crops, then it 
is equally true that there is a true cycle of production in the 
canning industry. Inasmuch, as has already been stated, as the 
canners’ pack depends on the crop production, then a cycle 
established as true for crops is equally true for the canning 
industry, which depends on these crops for production. 


Crop Insurance Reserves Are in Accordance With Sound 
Accounting to Provide for the Losses of the 
Canners Incident to the Short Crops in 
the Cycle of Production. 


It is evident that if a canner produces a large pack in one 
year, that is greater than a “‘normal’’ pack based on a “‘normal” 
yield per acre, and it is known that the reverse, or undernor- 
mal pack will occur in succeeding years, good business judg- 
ment, and sound accounting practice will require the canner 
to set up a reserve to take care of this hazard. To do other- 
wise would mean great loss to the canner because as crop 
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BROKERS FOR EXPORT 


Packers and canners who want the profitable foreign trade, and who also wish to 
make their brands known, can have our services without expense other than usual 
brokerage on business actually obtained. 


Each Saturday, we publish a small newspaper giving market information and prices, 
which we send to the wholesale grocers and food importers thru Europe. Our agents 
and representatives in each country and important city regularly call on the trade. 
A member of our firm spends six months of each year in Europe. (Now in France). 


Each country has its own language, customs and business methods. We know the 
wholesale trade, what they will buy and how to deal with them. We get the orders, 


handle the correspondence, attend to the shipping and arrange for you to receive cash 
in New York. 


R. T. FREEMAN & CO. 


Export Representatives 
72 Wall Street NEW YORK 


Along with the INVINCIBLE GREEN CORN HUSKER, WE ARE 
SELLING TWO THINGS— 


QUALITY and SERVICE 


A machine designed along the correct lines, embodying the very 
best material and workmanship to be obtained, is bound to render the 
service expected of it. 


THE INVINCIBLE KNOWS NO COMPETITION 


INVINCIBLE GRAIN CLEANER COMPANY, 


SILVER CREEK, N. Y. 
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failures, as it has already been indicated, are loca] in character, 
if there is not an ample reserve set up for the equalization 
of cost items affected, the cost of production in the year of 
a short pack will likely exceed the price fixed in the whole 
country by the law of supply and demand. 

It is only within recent years that ‘‘depreciation” charges 
have come to be recognized as a cost of production. Experi- 
ence, however, has taught manufacturers that this incident of 
industrial production, which was once regarded as an indefinite 
and intangible charge, is able to be measured accurately, and 
must be provided for as a deduction to determine the net man- 
ufacturing income. As it has been with depreciation, so it will 
be with “Crop Insurance” in the canning industry. Merely be- 
cause it has not been generally set up in the past as a reserve 
change entering into cost of production is not a reason why 
it should not be set up in future. ‘‘Crop Insurance”’ is com- 
parable to the so-called ‘‘Use and Occupancy” insurance, and 
so far as we are informed there is no contention in the Internal 
Revenue Bureau that the premiums paid for such insurance 
are not proper deductions from income. 


Crop Insurance Reserve as Are Allowable Deductions Is 
Consisten With the Law and the Regulations, 


As crop insurance is a thing of recent development in the 
canning industry, and accountants have just begun to advise 
that it not only is a sound but necessary element of cost to 
provide for by an appropriate reserve there is no reference to 
it in the existing revenue law. 


Section 214 (a) titled ‘‘Deductions Allowed” for indi- 
viduals, and Section 234 (a) titled ‘‘Deductions Allowed’’ for 
corporations does not state specifically that ‘‘Crop Insurance” 
may be set up as a deduction from income. Nor does Section 
‘215 (a), (b), (c), (d), “Items not Deductable” specifically 
state that crop insurance may not be deducted. Moreover, the 
department at the present time apparently permits taxpayers 
to carry their own insurance against fire, theft and in an 
amount equal to premiums charged by insurance companies 
carrying similar risks. 

Regulation No. 33, Article 452, providing that funds set 
aside by a corporation for insuring its own property are not 
a proper deduction has seemingly been deliberately abrogated 
in Regulations No. 45, the existing regulations. 

If a crop insurance reserve is.a proper deduction based 
on sound accounting and capable of being determined with 
reasonable certainty: by the canner’s experience it is an allow- 
ance the canner has the legal right to claim. 

Assuming its economic soundness, it is a form of self- 
insurance for which there is more reason than fire or theft 
self-insurance. It is possible to place the latter sorts of in- 
surance with abundantly responsible companies and thus make 
the premiums disbursement expenses and not parts of a special 
reserve fund. Crop insurance has entering in it so many 
variable factors that no insurance companies will write the 
risks. 

By permitting this reserve to be set up, with a correspond- 
ng charge to costs, the Internal Revenue Bureau wil] be con- 
sistently following the law, because Section 204 (b) specifically 
recognizes the theory of a cycle by permitting losses sustained 
in 1919 to be “deducted from the net income of the taxpayer 
for the preceding taxable year’? or in some cases from the 
net income of the taxpayer for the succeeding taxable year. 

In addition, Section 214 (a-12) (Individuals) and Section 
234 (a-14) (Corporations.) of the law provide for adjust- 
ments of inventories subsequent to the end of the year 1918. 

The fact must be borne in mind that in selling canned 
foods produced from perishable raw materials, a canner at- 
tempts to get back three elements: 


1. Cost of Production, 
2. Crop Insurance. 
3. Profit. 
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Should the Bureau base its tax calculation on an amount, 
excluding crop insurance would be requiring the canner to pay 
not only a tax on his income, but also a tax on a legitimate 
element of cost of production. 

It is evident that all estimates and calculations in connec- 
tion with the canning business must be from the basis of aver- 
age of experience, and that therefore costs or profits can not 
be safely figured from the experience of a single season, unless 
some factor of equalization is permitted to be used. 

For these reasons, and because the hazards referred to 
cannot be otherwise safeguarded against, the canners should 
be permitted to set up in their cost of manufacture this factor 
of crop insurance which will represent the hazards of opera- 
tions in short crop years. This factor will obviously vary 
with the experience of each operator. It will be determined 
by a study of the fixed charges, overhead expenses and direct 
losses which fluctuate in accordance with the success or failure 
in crop production due to climatic conditions. : 

In view of the widely diverse conditions in the various 
plants and localities, the great variety of products packed in 
individual plants, and the interdependence of the several prod- 
ucts packed in a given plant, statistics or data of past per- 
formances, even if-same were avaible would not permit of 
drawing complete conclusions as to composite averages. 

The canners, however, in a spirit of extreme conservation, 
propose that as an item of ‘“‘necessary expenses** incurred dur- 
ing the taxable year” permitted as a deduction in computing 
net income under Sections 214 and 234 of the law of 1918, 
they be allowed to charge up as a cost a reserve in each year 
equivalent to no more than five cents per dozen cans of the 
standard No, 2 size, this being in accordance with the theo- 
retical eight year cycle heretofore referred to for illustration, 
the reserve charge being no greater within that limit than the 
locality experience of the canner indicates as necessary to cre- 
ate a reserve to be absorbed within his cycle of production. It 
is, of course, contemplated that the regulation, if this reserve 
is permitted, will provide that the Internal Revenue Bureau, 
through its agents shall examine the reserves in connection 
with the canner’s accounts, and that the canner shall return 
as taxable income in appropriate manner any part of the re- 
serve against which losses from crop shortage have not actually 
been sustained during the canner’s cycle of production. 

Though previously recognized as desirable from an ac- 
counting standpoint, crop insurance has not heretofore been an 
absolute necessity for the reason that the earnings of favorable 
seasons were retained to insure a fair average production cost. 
Now, however, that the income and excess profits tax laws take 
a large portion of favorable years’ profit, this element of pro- 
tection igs removed and it becomes imperative that another 
form of insurance be provided and, there being no established 
agency providing for this insurance, the integrity of the indus- 
try requires that insurance be carried by each canner indi- 
vidually until such time as an insurance corporation may be 
organized to carry this risk. 


Conclusion, 

It is therefore requested: 

That a ruling or regulation be promulgated allowing rea- 
sonable amounts, actually set aside by canners of perishable 
fruits, vegetables, other foods which are the product of a re- 
stricted producing area contiguous to the operating plant, as 
a reserve against which to charge losses due to climatic and 
other natural conditions, may be deducted as expenses of op- 
eration in computing net income. 

The Nationtal Canners’ Association is prepared, at the 
hearing to support the statements contained in this brief, and 


to answer any questions raised in connection with the subject 
involved. 


Respectfully submitted, 
NATIONAL CANNERS ASSOCIATION. 
Covington & Burling, General Counsel. 
Scott, Special Accountant. 
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Install This Machine And Forget All About It. 


It requires no pampering but 
goes right on doing its work, 
without delays. 


Our Automatic Rotary Round 
Can Flanger No. 249. It will 
accomodate a large range of 
sizes and will rim or flange 
on both ends, 200 cans per 
minute, 


We make every machine for 
the manufacture of cans. 


CAMERON CAN MCH. CO. 


Successors to TORRIS, WOLD & CO. 
No change of ownership, personnell or location 


CHICAGO, U. S. A. 


HELP SELL GOODS 
The United States Printing & Lithograph Co. 


Baltimore — New York — Cincinnati | 
Baltimore Office & Works -Cross,Covington & Sander Sts. 
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THE NATIONAL CANNERS' ASSOCIATION INSPECTION 
AND PUBLICITY PLANS. 


By H. W. Phelps, vice president and general manager of 
the American Can Company. 

(The Western Canners’ Association held a big and en- 
thusiastic meeting May 23rd, at Chicago to consider Inspection 
and Publicity. In many respects it was a duplicate of the 
many meetings we have reported in these pages in the last few 
weeks, except that possibly more enthusiasm was displayed. 
An epitomy of this question was presented by Mr. Phelps, and 
in a way that may clear up the matter, throw light upon any 
dark or obscure spots, and carry conviction to the doubting, 
because it comes from a business man of pronounced success, 
and not a canner. Read his opinion of the project, set down 
here just as uttered upon the floor of the meeting.—FEditor.) 

Sometimes when I address. a canners meeting I feel al- 
most like apologizing because I am not a canner, but this time 
I have no such feeling because I believe that the interests that 
I represent in this matter at this time are yours, and perhaps 
I am more vitally interested than any one of you in this thing. 

I do not think it takes more than a half an eye to see 
that if a campaign can be organized that, will double or in- 
crease by fifty per cent or seventy-five per cent the consump- 
tion of canned foods in the United States that it would be a 
very good thing for the can companies; wouldn’t it? There- 
fore, I have no apologies this morning. I feel that I am a 
part of the family and one of the firm, and that my interests 
are yours in any scheme of this kind. In saying that I feel 
that I am speaking for every other can company and every 
supply man, every label man, every seed man and every ma- 
chinery man who caters to your industry and who derives his 
living from the money that he gets from you. 

Looking at it from the purely business side, I have studied 
this thing pretty carefully and I have had occasion to see it 


The Real Value of Canned Foods 


The pubiic appreciates the service rendered by the canning industry. They realize the value of the con- 
venience, economy and cleanliness which canned foods represent. 


It is the business of the canner to make these attain greater significance by producing canned foods of 
such quality that they are capable of replacing the home canned product. 


The oftentimes unjust criticism of low quality is not the fault of the food materials, but is due to 
impurities and other fermentable matter absorbed by the canned product in process of preparation. 


The service rendered the canner by using 
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work for four years. That is, I have seen part of it work, 
the inspection part. It was started, as you probably all know, 
about four years ago up in the sardine country. It worked 
a perfect revolution in the sardine industry, in the character 
of the plants, in the character of the products, in the marketing 
of the product and the general reputation in which that in- 
dustry is held. I do not think any sardine packer in the 
State of Maine would be without it under any consideration. 

I also have seen it work in California, for two years. 1 
remember when it was just about to be started down there, 
having the privilege of addressing the California packers in 
connection with Mr. Gorrell, some two years ago on this sub- 
ject. It has worked just as well there as it worked in Maine. 
and is, I believe, I might say, universally satisfactory to ~ 
packers in Southern California. 

I have also seen it start among the salmon packers. They 
have taken up the inspection in a very earnest and very real 
way, and they expect to put it through this year. 

As I have watched these developments I have come to 
the conclusion that it would be only natural that the scheme 
of universal inspection should suggest itself and should in- 
dicate advantages, improvements, and problems that had to be 
considered, but I do not believe that any of those problems are 
insoluble. I do not believe that any of the objections are in- 
surmountable. And I do believe thoroughly that it is a good 
scheme, 

Any scheme that is judged by a business man has got 
to be judged from several different angles. The first thing 
he asks himself is, what is to be accomplished by the scheme? 
What is the need for it? Do you need it And if so, why? 

I think the answer to that is this: the reason why you 
need it is that there are not as many canned foods consumed 
in this country as there ought to be. You are not furnishing 
the proportion of the food of this country that you ought to 
furnish, judging by the quality and merits of the food that you 
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The Hansen Pea & Bean Filler 


THE FILLER THAT PAYS FOR ITSELF 
IN ONE SEASON'S PACK 


THE ONLY FILLER THAT: 


1. Changes the amount of sauce automatically to suit the 
quality of peas. 
2. Does not cut the peas irrespective of size. 
3. Will not smash the cans. 
4. Will ia to closing machine at high speed without 
spilling. 
5. Can be taken apart and cleaned without the use of tools 
and assembled in a few minutes. 
6. Can be sterilized instantly by opening a steam valve. 
7. Will run over 120 cans per minute. | 
8. Is a real rotary filler. No cams, eccentrics, etc. to get out 
of order. Only four gears in the whole filler. 
9. Occupies only one-fourth of the space of other fillers. 
0. The brine and peas are mixed in the filler before discharging 
into the cans. 
ll. Has a method of removing free salt, free sugar and sand 
from the brine. 


Special Note 
The Hansen Sanitary Pea Filler is operated equally well 
with Baked Beans, Red Kidney Beans, Lima Beans, 


Pork and Beans, Hominy, Gooseberries, Blueberries 
and some soups. 


Write today for Details and Catalog. 


Investigate the Hansen at once. 
Send for detailed information. 


Metal Working Dept. 
The Wisconsin Chair Co. 


Port Washington, Wis. 


Packers’ Steel Stools Are Fire and 


Wear Proof 


We build special angle 
steel stools—very solid 
construction—dark green 
enameled—special turned 
foot — pressed steel or 
hardwocd seats as de- 
sired—all heights—with 
or without back. No. 4 
with 13” diameter steel 
seat is a mighty fine 
proposition — ask about 
it. Send for complete 
steel factory equipment 
catalog today. Will show 
you positive saving on 
your equipment. 


4-44. All 
No. 4 is without back. 
No. 44 has the back. 


washed by turning 
on water. No wood 
to damage. 


ANGLE STEEL STOOL CO. Otsego, Mich. 


Choice Seeds 


of CABBAGE, BEET, BEANS, DWARF Lima Beans 
CUCUMBER, OKRA, PUMPKIN, PEAS, SPINACH, 
SUGAR CORN, TOMATOES, SQUASH 


Seeds For Canners 


ASK FOR PRICES OF ANYTHING IN THE SEED LINE 
YOU NEED. WE GROW ALL LEADING VARIETIES. 


Ask for detailed information as to varieties and prices. 
Drop us a postal today while this advertisement is fresh 
in your mind, stating what you want to know, and we 
will try to send you a practical answer. 


We have had long experience in the seed business, and 
want to make new and keep old customers. We invite 
you to become our customer. We have several family 
customers of over 120 years standing. No other seeds- 
man can approach this record. 


Bloomsdale Seed Farms, Founded 1784 


D. LANDRETH SEED COMPANY 


BRISTOL, PENNSYLVANIA 
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prepare. The reason why such a condition exists is undoubt- 
edly to my mind due to ignorance. 

You have gone along now for twelve years under the Na- 
tional Canners’ Association, you have gone along for thirty 
years or more under the Western Association, and your busi- 
ness has grown very largely and very rapidly. Those of us 
who can look back to the early days of the Western Packers’ 
Association, back in the ’80’s, know what the size of the 
industry was at that time. It did not look anything like the 
industry does today. The growth was very gradual during 
the early years, but has been more rapid during the era of the 
National Canners’ Association and has been particularly rapid 
during the last five years. I think that you can say without 
a question that the growth has been exactly in proportion to 
the improvement of the quality of the canned foods that you 
have been selling. 

Five years ago, or about that time, you first applied in 
a practical and real way to your business scientfiic methods, 
scientific research and study. The increase in your business 
since that time has been very great and I believe it has been 
great just simply because your goods have been better. 

Now, you have had this growth and it will continue. You 
can leave wel] enough alone, as some people seem to think it 
is well to do, and that growth will continue because merit will 
tell, and as the goods are better and getting better and as 
this man or that woman finds it out and knows they are better 
and passes on the word and they use more and their friends 
use more, you have had and will have a gradual growth, just 
like a snowball rolling down a hill. The question is, whether 
it is well to sit by and let that go and continue as it has pro- 
ceeded in the past. 

If, on the other hand, it can be stimulated, if it can be 
redoubled, if its foreq can be multiplied, if the ultimate 
results to be attained can be hastened by some legitimate, well- 
considered, practical plan, you and we as business men should 
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MANUFACTURE 
OF 
TOMATO 
PRODUCTS 


By W. 


G. HIER 
former chief chemist and district factoryjsupervisor of the 
T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely2covering the$manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 
soup and trimming pulp. 


New Processes 
Complete formulas 
ANEW, simple, accurate, 
pulp testing method. 
The scientific preparation 
of non-preservative cat- 
sup. 


Bottling the same with- 
out after sterilization. 
How to pack trimming 
pulp the government will 
approve. 


Twelve chapters of solid 
meat—no trimmings. 


$5.00 POSTPAID 


ORDER THROUGH “The Canning Trade”’ 


be alive to that plan, should think it out, should put it into 
effect and should pursue it to its conclusion. 

Advertising is the last thing of three that I want to talk 
about, and yet advertising is the thing that makes sales in 
these days. I don’t care whether the advertising be by print- 
er’s ink, by word of mouth, by the persuasive quality of the 
salesmanship, by the appearance of the goods, by window dis- 
play, whatever it may be, advertising today is what sells goods, 
and advertising is the key to the proposition that you are talk- 
ing about. If anything will increase the sale of canned foods 
in this country in my judgment it is advertising, but adver- 
tising is a very exact science. 

Advertising operates under certain conditions and along 
certain well-defined lines. Advertising is applied psychology 
and a man to be a successful advertiser must know the 
operations of the human mind, must know what effect certain 
presentation make and will have on the human mind and what 
the results are and will be from the working on the mind of 
those presentations. That is a question for specialists, and if 
you carry this progress through there is no question but what 
you will require the best specialists that you can find. There- 
fore, it seems to me, that the ways, that the details of adver- 
tising are hardly profitable subjects for discussion at a time 
like this, by men like us, because I know I don’t know very 
much about it and I do not think you do. That is a business 
for a man who makes it his business and that man can be 
hired and undoubtedly will be hired when the time comes to 
give you the best features and the direction and execution that 
you need. 

But away from advertising there is something else. I am 
going to say something that I know you can say as well as I 
can. You have heard me say it lots of times. The basis for 
all advertising is common ,ordinary plain truth. The man 
who starts to advertise on any other basis had better throw 
his money away and save himself the trouble before hé starts, 
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Lewis BEAN CUTTER, 1919 


Attention, Mr. Canner: 


If your cutter does not cut old and stringy beans clean 
off, then you should have a LEWIS cutter, which cuts 
perfectly. 

Also built to cut okra, celery, rhubarb and peppers. 


We also build Pineapple PEELERS and small, pow- 
er, CAN TESTERS. 


E. J. LEWIS, Middleport, WN. Y. 
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Insure Your Present Values Adequately 


MATERIALS and SUPPLIES for the coming pack; 
labels, cans, cases, shooks, etc. NEW MACHINERY, 
NEW BUILDINGS, additions or extensions 
should be covered immediately by additional insurance 


Save a large precentage of your premiums. Have the strongest protection 
Receive the most complete service 


by co-operating with over 1000 of the 
best Canners in the country through 


CANNERS EXCHANGE SUBSCRIBERS 
at 


WARNER INTER-INSURANCE BUREAU 


Officially endorsed by the National Canners Association 
Now in its 12th year of successful operation 


A saving returned to Subscribers in 1918 amounting to 
$196,217.94 
A total saving during the past 11 years of 


$1,029,908.46 


Place your fire insurance requirements under this plan 


NOW 


and share in these advantages 


LANSING B. WARNER, Inc. Attorney 
104 South Michigan Avenue 
Chicago, Ill. 


ADVISORY COMMITTEE 


GEORGE G. BAILEY, Chairman GEORGE N. NUMSEN, Treasurer FRANK VAN CAMP 
Rome, N. Y. Baltimore, Md. San Pedro, Calif. 


WM. R. ROACH, L. A. SEARS, LANSING B. WARNER, Sec’y 
Grand Rapids, Mich. Warrensburg, III. Chicago, III. 
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because nothing of that kind has ever succeeded permanently. 
The man who advertises and who does not back up just exact- 
ly what he advertises makes a mistake. 

I saw a little article the other day, a little squib in a 
magazine that struck me. It was to this effect: It takes a 
wise man to practice what he preaches; it takes an awful lot 
of nerve to preach what you practice. Now, think that over. 
It takes an awful lot of nerve to preach what you practice. 
How many of you want to do it in regard to your daily life? 
That is what you have got to do in advertising. You have 
got to preach what you practice and not another thing because 
you will be caught every time if you do. 

Therefore, the basis of this whole proposition is to prac- 
tice right and then you can preach as loud as you please, and 
when you practice right, that simply means that you produce 
your goods right, that you produce it in the proper way, that 
you put a label on it that tells the truth, that you get the Na- 
tional Canners’ Association to come along, as Mr, Gerber has 
said, like a notary public, and put its seal on your label, 
stating in effect that what it says there is true, and then 
whe nany man, woman or child in this country takes your can 
opens it, the money that he paid for it, the label and the 
opens it, the money that he paid for it, th elabel and the 
goods all square. The proposition is a good one. It is a 
satisfactory one and it wil] end in another one. That is what 
this means. 

This scheme as presented is based on inspection. Inspec- 
tion simply means two things: First, the obligation in a gen- 
eral way to all the canners of the best practice that the Na- 
tional Canners’ Association can find out anywhere. .Your 
inspectors will naturally, by contact with each other, by shift- 
ing from cannery to cannery, by doing and seeing this, that and 
the other thing will get the best practices and get to know 
the best practices that are possible to follow. I do not be- 
lieve that any one of you is wise enough or so wise that 


you can’t learn something about your business. If you have 
learned it all, why it is time to say that you want to depart 
in death with a finished job. It does not mean that the job 
is finished, but it means that you have finished, because that 
is as far as you can go. But when the inspector has done 


those things, which he can do to a certain extent, you have 
got to do the remainder of it. 


The inspection simply means that your product is attested 


’ by an association composed of your competitors, who have 


studied through their inspector your processes, your methods, 
your goods and are willing to give you a certificate that those 
goods are what they purport to be. That is the best endorse- 
ment that I know of that any man in business can have, the 
unanimous endorsement of his competitors. If he can get 
that he is probably about right. 
_ Inspection in itself is a mighty good thing. Without any 
advertising or any publicity of any kind I believe that the in- 
spection in itself would be worth to every packer what it costs 
and more. But, on the other hand, I do believe that if you 
have inspection, and produce the quality of goods that inspec- 
tion will force you to produce you will simply accelerate to 
that extent the natural growth of your business that comes 
from quality, but you will not be applying any of the stimulus 
for improvement and development that I think you are en- 
titled to. Therefore, the question of publicity and advertising 
hooks itself up with the inspection proposition as an advantage 
to be derived, a collateral good, if you please, which is so im- 


portant as perhaps to be held up as the ultimate goal for 
which you are striving. 


Some people have said, ‘‘Let us have inspection this year 
and have advertising and publicity when we get to it. In the 


ordinary processes of development that would be logical, but I 
do not believe it is necessary, and I do believe that the other 
scheme as suggested now has some advantages over that. 

I think the National Canners’ Association and the indus- 
try that it represents have done enough things in the last ten 
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BUY YOUR CHAIN NOW 


Chicago Conveyor Chain is die-stamped from cold rolled steel 
and fitted with steel rivets and case hardened rolled bearings. 
It wears longer and runs smoother than cast iron chain. 


Chicago Conveyor Chain 


Is ideally suited to carry cans away 
from the closing machine on 
sanitary lines, also very suitable 


for use with cap and hole cans. 


This chain made the Chicago Capper a success 
in the days of cap and hole cans 


Write today for particulars 


CHICAGO SOLDER COMPANY 


218 N. Union Avenue CHICAGO, ILL. 
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A Water Supply 
You Can Count On 


“ You can depend on a Caldwell Tank ona a SILICA 
ower every day in the year—summer an 9 
winter—to deliver you a constant supply DIXON S GRAPHITE P AINT 
of good, pure water always under good 
pressure. 
but they figure on a first cost basis, wholly-on 
essentials of your busi- the gallon’’ price. 
ness, and water you can 
have in abundance if you 
install a Caldwell Tank 
and Tower. 


A Caldwell Cypress 
Tank and Tubular Tower 
are illustrated. Simple, 
strong, safe. Easy and 
economical to erect. Con- 
structed of the highest 
grade materials by men 
who have been building 
tanks and towers for 
thirty years. 


Send for Catalogue ; 
W. E. CALDWELL CO. 


Incorporated 
2310 Brook St., Louisville, Ky. 


That is a mistake; it is the cost of service per 
year that counts, not first cost. 


It is the cost of labor for repainting that costs— 
not the paint itself. Dixon’s lasts longer on 
metal and wood surfaces. 


If interested write for descriptive literature in 
your line, and booklet No. 131-B. 


Made in JERSEY CITY, N. J., by the 
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or twelve years to justify some publicity. If you could tell 
the story to every housewife in this country in a convincing 
and plain way what you have done in the last ten or twelve 
years you would tell a most interesting and a most educational 
story because she does no tknow what you have done. If you 
could tell her what your goods are today and why, you would 
tell her a story that would double your sales if you got her 
to believe it and to understand it, without going any further. 

When you go a little further, though, and tell that story 
and then tell it in such a way that you hook it up with some- 
thing else that you are going to do you have added something 
to the story. Therefore, it seems to me, so far as the public 
is concerned and the consumer is concerned that if you start 
your story now, basing it on what you have done, basing on 
what you are doing in the way of inspection, basing it on 
what you expect to do next year in the way of further in- 
spection and certification, laying out that story in a cumulative 
way, from the beginning up to the end as a skillful advertiser 
can do, and finally culminating with the sign or the certificate 
or the insignia of the National Canners’ Association on every 
can that goes onto a grocer’s shelf, where the housewife can 
see it, you have carried that thing along so that the public 
knows what you mean, knows what that label is going to 
mean, what that certificate stands for, and, then, finally the 
crowning act is, there it is on the shelf, and.it means what 
it says, 

I believe it is one of the most interesting advertising 
campaigns that has ever been mapped out, and I believe it 
can be handled so successfully under skillful management that 
it will be irresistible in its force as an educational proposition 
and as an impulse or stimulus for the sale of your goods. 

Here is another advantage that it has. Here is some- 
thing that I am going to say which perhaps Mr. Gerber or Mr. 
Gorrell or Mr. Sears or any of you would not want to say, just 
as Iam going to say it. This campaign as it is planned now 
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is like a double-edged knife. As you go along during the 
next year, developing your proposition, bringing your public 
up to the point where they are going to look for this label on 
the can in 1920, at the same time you are educating the 
packers of the country in this way. Take it as a personal 
proposition. Sit in your office at home, see this advertisement 
campaign going on in all the advertising mediums of the coun- 
try, see it work up and gather force and more force, and if 
it works in the right way that is what it will do, what will 
be your thought? You will say, ‘I have to have that on my 
cans if I am going to sell my goods.” If that campaign is 
worked right there will not be a packer in the United States 
but what has got to have that insignia on his cans before he 
gets through or he is going to be at a very great disadvantage, 

Therefore, the first thing that this campaign is going to 
do is to stimulate membership in the National Canners’ As- 
sociation, because you would want to come in in order to find 
out what this is and how to do it. It is going to bring every 
canner in this country, so far as I can see, into the scheme 
because he can’t afford to stay out, 

What does that mean? It means that every packer in this 
country has got to get his house in order and pack the kind of 
goods that will merit that insignia, or he has got to stay out. 
In other words, here you have got your first chance, you men 
who are the leaders in this industry, you men whose work 
and whose efforts and whose conscientious struggles have al- 
ways been put forth to the end of bringing up the quality of 
canned foods and whose work to a large extent, or every once 
in a while to a grievous extent has been damned by the man 
who consistently stays outside and packs poor goods because 
he says he can get as much money for them as he can by 
packing good goods—this is the first time that you have had 
the opportunity to say to that man, “you clean up or you get 
out.” (Applause) You can do it. You can do it by this 
scheme. 


You can do it without saying it to him at all. As 
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VERY drop that leaks from any container 
costs dollars in loss of contents and many 


times that in loss of prestige and reputation. 
We've said that before and we repeat it again. 
Wholesaler, Jobber, Retailer, and Con- 


sumer LOSE FAITH in any brand of goods 
using containers that leak. 

And why continue when it’s all up to the 
SOLDER? Why not specify and use UNION 
SOLDER, in drop, wire, bar or segment 
form? We are specialists in canning solder. 
Our huge new plant in Newark produces the 
finest Canning solder made. 

The same grade is produced under the 
same specifications in our Baltimore plant, 
and if this plant is near you, place your 
order there for instant deliveries. Begin and 
continue using UNION CANNING SOLDER. 
Watch the leakers fade away. 


UNION SMELTING & REFINING CO., Inc. 


SPECIALISTS IN 
WHITE METAL, ALLOYS, BABBITT, SOLDER, 
TYPE METAL, TERNE METAL 
MAIN WORKS 
St. Charles Street and Avenue L, NEWARK, N. J. 
Branches—CHICAGO—DETROIT 
BALTIMORE, Howard and Ostend Streets. 


Srop 
DRO: 


with _ the | 
Perfect Seal 


P. S.—With branches in Chicago 
and Detroit we guarantee you quick 
delivery service. If near our Bal- 
timore plant place your orders 
there. 
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I said a minute ago, I am saynig these things because I can 


and because your officers cannot, but that is the effect that it 
will hgve. 


And that is perfectly fair to everybody, as I see it. You 


start in with your inspection this year and the men who get 
the inspectionu pay for it and they pay only the cost of in- 
spection. The industry as a whole negotiates a loan of a half 
a million dollars and spends that in one year in advertising 
the whole industry, every man, every canner alike. There are 
not favorites, nothing of that sort. You are simply for one 
year advertising the industry and its products and you will 
come to a point where certain things have got to be done to 
carry it out. Every packer in this country has got one full 
year to get himself right. He has got one full year of con- 
stant notice, preached to him by bulletins from your associa- 
tion, by advertising in the public press and all those means 
for education, it is being drilled into him month after month 
for twelve consecutive months, that you have got to do this 
one year from now or you have got to go along without it. 
That is fair to everybody. There are no favorites played. 
Everybody has got just as good an opportunity at that as he 
has got at the plan of salvation. All he has got to do is to 
do it for himself and subscribe to the conditions. If he 
doesn’t do it, he can take the consequences, and the conse- 
quences—well, go into a grocery store, after reading and see- 
ing these advertisements for a year, look on the shelf. There 
you will see a line of goods up there that have got the label, 
because it is on every one of them, containing one thing and 
another. Off here on the other side there is a little row of 
stuff that has not got the label. You are a buyer. What 
will you do? You will buy that stuff that has the label on 
every time. You go to a wholesale grocer ,and I predict to you 
that two years from now the first question the wholesale grocer 
will ask you, if he does not already know is, “Will your goods 
carry the label of the National Canners’ Association?” If you 
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say no, you had better get out your pencil and begin to figure 
your prices down because it will be a disadvantage to you not 
to have that label. The wholesale grocer is not an angel, you 


‘know. He is just a common ordinary human being and what 


he wants is the goods that will come in that door of his ware- 
house and go out he other door of his warehouse in the quick- 
est possible time and leave a profit in the middle of the floor. 
If he finds that the insignia of the National Canners’ Associa- 
tion will help that, will grease that passage from that door 
to the other door, without greasing that little spot around 
there where the profit strikes, he will be for that label and 
you will get his help. , 


You will also get his help on his brands. I don’t see 
anything to hinder a packer selling to a wholesale grocer 
for the jobber’s label if he wants to do it. I see no objection 
to the jobber getting his own label on those goods carrying 
that insignia on his private label, if he wants it, provided 
the packer who packs the goods is entitled to that insignia, or 
would be entitled to the insignia if he put his own label on 
the goods. That is perfectly simple. 


The man who is spending a good deal of money today in 
advertising his own particular brand, does he want this, or is 
it an objection, or it is something that he does not need? It 
seems to me that it is the thing that he does need above 
everything else as a starter for his advertising. I do not 
mean that the insignia of the National Canners’ Association is 
going to make your pack and every other pack look all alike, 
like a little row of houses around a steel plant, where a man 
can’t tell where he lives when he gets home at night unless 
he carries a lantern. That is not the point at all. It is 
simply a sort of a place from which to start, a place to use 
as a starting basis. You can build up from that and above 
that. If you can advertise your goods and say that they are 
better than anybody’s else, you are simply starting on a higher 
level and the difference between the goods is as it is measured 
above that level. The level is raised, the starting point is 
raised, in other words, 


I believe our friends in Wisconsin who believe thoroughly 
that they have a better pea, better than anybody else has 
because the climate and all those things give it to them, I 
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REGISTERED TRADE-MARK 


Husker that feeds like Cutter 


Manufactured by 


Huntley Manufacturing Co. Huntley Manufacturing Co. 


Silver Creek, N. Y. Tillsonburg, Ontario, Canada 


A. K. Robins & Co., Baltimore, Md. Brown, Boggs Co., Ltd., Hamilton, Ont. 
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do not see anything at all incongruous in advertising Wiscon- 
sin peas with the Nationa] Canners’ Association insignia on the 
label. The National Canners’ Association insignia'on your 
label simply says that what you say on that label is true. If 
you say on that label that the Wisconsin peas are better than 
anybody’s else peas the National Canners’ Association insignia 
says that what your label says is true and you have got to have 
it true in order to put it on the label. (Applause.) 


All the way through it seems to me that this thing is ab- 
solutely applicable to the entire situation. I do not see that 
it is necessary or indeed that it is wise to take any of these 
outside slants at it, saying that it won’t fit this and it won’t 
fit that. It seems to me that it is a basis from which to build, 
just as you can build a straight, broad, solid foundation and 
then build any kind of a structure on top of it.if you want to, 
but if your foundation is right and level and true and good 
your building, whatever it may be, will be good.’ At least, 
the foundation will be good and the rest of it is up to you. 


Therefore, I do not see why there is any conflict between 
the man who advertises himself, the man who advertises his 
State, the man who advertises his particular locality or any- 
thing of that kind, and this proposition. It seems to me that 
all that has to be based on one broad foundation and then 
you can build above it. 


Now, in regard to the question whether it is worth while 
or not, I can say this. It is going to cost a lot of money. 
This is no boy’s play. A half a million dollars a year for an 
indefinite number of years is a lot of money, and when you 
go into the market now to borrow a half a million dollars to 


spend in advertising, it is a big job. It will make any man, 
or any group of men catch their breath and stop and scratch 
their heads, as they should. But I believe, gentlemen, that it 
is worth it. I believe it is worth every dollar of it. When 
you think how easy it is to raise the money it certainly becomes 
worth it. 

Mr. Gerber has outlined to you the proposition that the 
maximum cost of inspection and publicity over a term of years, 
to pay this year’s advertising and the advertising for the next 
three years will be five cents a case. Now, gentlemen, that 
five cents a case in my honest opinion will not be felt by any 
packer 


-Mr. Walter J. Sears—Including inspection! 


oa Mr, Phelps—lI say inspection and advertising, the whole 
ng. 

Five cents a case, I do not believe that that is a thing 
that will be felt by any packer. That is 2% cents a dozen. 
Gentlemen, if any scheme were proposed, if anybody would 
come along to you, and if you were going to pack 50,000 cases 
of stuff and you were willing to sell it for 77% cents a dozen, 
whatever it may be, and a man comes along and says, “I will 
take your entire pack of 50,000 at 77% cents;” you would 
say that you would sell it to him gladly, but if he should turn 
around and say, ‘I will take 100,000 cases if you will make it 
but I will pay you only 75 cents,’ would you do it? You 
would take the 100,000 cases at 75 cents every time, wouldn’t 
you? You would make a lot more money on it when you got 
through because you overhead charges and all your costs of 
operation and all those things would be spread over so much 
more business and your profits would be more. If a man came 
to me and said, “I will take so many million cans,’’ a great 
big lot of them, I could afford to sell him those cans cheaper 
than I could if I were selling 100,000 cans, if that was all 
the business that I was doing, if I were starting in. 

How often does your market fluctuate 2% cents, how 
often do you sit down and figure out your costs and what you 
expect to get, and how often doesn’t it seem impossible to 
decide whether you should sell at 2% cents more or less? 
Then you go home and forget all about it. It is absolutely a 
mere bagatelle. And then on the other hand it is so easy to 
put 2% cents a dozen on the cost of the goods and lose it so 
that the ultimate consumer will never find it or never know it. 
In other words, the cost is so small when it is brought down 
to the dozen or the individual can that it gets lost. I do not 
believe that the packers of the country will be out one single 
cent at the end of the second year and at the end of the 
fourth or fifth year I think they will be in thousands of dol- 
lars, every one of you. I believe, in other words, that it is 
worth what it costs and as a business proposition it appeals to 
me as a good investment. 


There is another side to it and that is this, I think. It 
must be gone into with an earnestness and an honesty of pur- 
pose that is absolutely beyond reproach. The National Can- 
ners’ Association has lived now for twelve years, has built 
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Lumber Co., 


Good Seams 
All The Time 


MANUFACTURERS 
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—In the Middle West—Down South—In the Rocky Mountain Region 
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Everywhere the Angelus Double Seamer has a host of friends. Should 
you not know this machine the chances are some of your packer 
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itself up into a very enviable position as an oragnization in 
this country. You are now talking about taking the biggest 


step that you ever have taken and you are talking about a 


step that will either make your industry the biggest com- 
mercial proposition, I believe, in the world or it will break it 
absolutely and it all depends on the individual packer, the 
management and the way this thing is handled. 


In other words, if you make that story what it ought to 
be, and then if you make your goods what they ought to 
be, to fit the story, and you establish this confidence, this en- 
lightened, educated confidence in the public, you will get a 
tremendous demand for your goods. You will set your asso- 
ciation on a pedestal where it will be known and advertised 
throughout the world. 


On the other hand, you let down your quality, you let 
that label get to mean nothing or worse than nothing, a mis- 
represenattion, and you have demmed your industry beyond 
recall. 

As I said yesterday, I don’t care who has a block of goods, 
if it does not measure up to the label that he wants to put on 
it, whether it is Mr. Polk or Mr. Dickinson or Tom Jones down 


at Squedunk, that nobody every heard of before, if those goods 
do not fit that label, the answer of the inspector, and if it is 
appealed, the answer the National Association has got to be 
“No” and “No” all the time. In other words, you have got 
to protect that label like you would protect the honor of your 
daughter. Any man who goes into this thing: with the idea 
that he can filch on it, that he can abuse it, that he can use it, 
that he can squeeze in something that ought not to be there, 
under that label, wants to be dealt with, just like a man who 
would steal the honor of a family or the money from your 
pocket, because that is what he is doing. He is dishonest. 
He is essentially dishonest. This whole thing will depend 
upon the good faith, the earnestness, the loyalty, the good bus- 
iness sense andthe good, old-fashioned honesty of the in- 
dustry to put it through. And if it goes through, I believe, it 
will be a great big success. 

So far as I am concerned, so far as the company I repre- 
sent is concerned, we believe in it. We are ready to put 
money into it. I believe in it thoroughly and I certainly hope 
to see it go through. 


I thank you very much. (Applause. ) 


IS 


NATIONAL CANNERS’ ASSOCIATION, 


THE 1919 DIRECTORY OF CANNERS 
NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 10th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. 
$2 00 per copy, postage prepaid. The book that is needed by 
brokers, machinery and supply men, salesmen, and practically Heel en in 
the canning industry. Get your order in early. 
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1739 H St., N. W. Washington, D. C. 
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SQUARE FIVE GALLON PULP CANS 
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THOMAS F. LUKENS COMPANY 


Solder, Flux, Coppers, Capping Steels and Canning Factory Supplies 


238 North Fourth St. 


Indiana Representative: CRAIG BROKERAGE COMPANY, Merchants Bank Bldg., Indianapolis, Ind. 
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Headquarters also for 
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= The “Whirlwind” Blank Cutter and = 
= Cap Creaser is designed to save gallon = 
___ or other large size cans from going into = 
= the dump pile, after their contents have = 
= been taken out. It also prepares these 
_ cans for a second or third use. The 
__ machine cuts a circular blank from the 
_ end; it then forms a perfect crease for 
___ Standard size caps, the crease being the = 
same as the regular cap hole can. It = 
____ is the ideal thing for sanitary style cans. = 
____It is arranged for both power and hand, = 
_ using a 3/8" round belt for drive. 
= Capacity according to speed of operator. 


MANUFACTURED ONLY BY 


A. K. ROBINS & COMPANY 
BALTIMORE, MD. 
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MAINE MARKET 


Good Corn Has at Last—Growers More Encouraged—Business 
Is Better—All Hands Feel Better—Some Demand for 
Spot Corn—Lobster Packnig Slow—A Num- 
ber of Corn Factories Will Not 
Operate This Season. 


Reported by Telegraph. 


Portland, Me., June 6, 1919. 

Weather—tThis sifbject, of so much interest, at planting 
time, has been “under a cloud” for many weeks, until the 
past week, it might also be said that the clouds were leaky 
and cold. May 29th seemd to be the turning point, when the 
mercury registered 88 at the Weather Bureau in Portland, 
since which all days have been ‘‘Corn Weather,’ with tempera- 
tures, officially recorded, as high as 96. Many private ther- 
mometers ranging higher, as a general rule temperatures back 
in the interior, away from the coast, run quite a bit warmer, 
and this is where the corn is grown. The packers and planters 
both feel much encouraged. Their faces wear a more pleasant 
look, their voices sound clear and smooth when they report, 
one to the other, over the “long distance,” planting is going 
along fast. Some early planting was delayed by wet land, now 
fast drying out. . 

General Business—Is better, locally we have escaped labor 
troubles, which are so prevalent in almost every manufactur- 


ing village and city in other New England States. Strikes 


. for more pay for less hours are the rule rather than the ex- 


ception. No sooner is one trade trouble settled (always in 
favor of labor), than another one starts, often bringing on 
sympathetic strikes by those who have just had their own de- 
mands satisfied. It is very evident that the h. c. 1. will con- 
tinue some time. It also can be assumed that the poor (7?) 
laboring man will have plenty of “iron men” to defeat Gen. 
H. C. L. with, 

Canned Foods Trade—Buyers are feeling better disposed 
toward “things in tin cans.’’ Brokers when asked about trade 
reply: “Well, I can’t complain,” which is a great change from the 
past three months. If the retailer would only dismount from 
his “high priced auto” and sell out his old stock at a fair 
price he could then buy new and start the jobber to increased 
buying. To illustrate, one of our best retailers, advertising 
low priced leaders, quotes a well-known brand of Maine corn, 
that cost him $1.80 delivered, (or 15c per can), at a “marked 
down’’ price of 22c per can; 50 per cent profit doesn’t show 
much inclination to “close out.””’ Same corn, new pack, will 
come to him in October at a cost of $1.60 delivered, or 13 1/3 
cents per can. 


Maine Spot Corn—There is a fair call from jobbers, who 
wish fancy grade under their own label, on the other hand, all 
surplus stock appears to be under some other jobber’s label. 
It is a self-evident fact that no jobber will buy and push out a 
brother wholesaler’s label, while he might be disposed to buy 
a packer’s label. Some of our wiser buyers take the precau- 
tion not to label any possible surplus purchases, and are now 
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THE J. M. PAVER COMPANY 
N. WELLS STREET 


CHICAGO ILLINOIS 


A Canned Foods Brokerage Organization—a 
selling force of specially trained Canned Foods 
Salesman—working co-operatively for the proper 
interests of their Principals. 


CAN FILLING MACHINES 


HENRY R. STICKNEY 
Portland Maine 
N. E. Agent: Sprague Canning Mchy. Co. 


JOS. M. ZOLLER & CoO., INC. 
CANNED GOODS, CANS, 


PACKERS’ SUPPLIES, 
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SLAYSMAN & COMPANY 
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BALTIMORE, MD. 
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FRANCE WILL IMPORT 
DIRECT FROM FACTORY 


Canned Foods: Lobster, Vegetables, Meats, Milk, Etc. 


Agencies for France solicited from manufacturers 
directly only. Temporarily given prices c. i. f. 
France and for larger quantities. Later prices at 
factory. Write at once giving rating and bank 
references to 


CIE FRANCO-INDO-CHOINOISE 
23, rue de la Pepiniere. PARIS (France) 


TO USERS OF PASTE 


Send me $5.00, check or currency and I will - 
furnish you a confidential FORMULA for 
making a paste that WILL STAY STUCK 
and which will cost about .06c per gallon, 
and I guarantee it will positively stick labels 
not only on cans but leather, rubber, iron 
and glass as well as wood. 

Canners can save hundreds of dollars by the 
use of this FORMULA. 


Address 


John G. Ruge, Treas. & Mgr. Ruge Bros. Canning Co. 


Shrimp and Oyster Packers Apalachicola, Fla. 


Because it is the 
System that saves 
25% of RAW 
STOCK. It has 
proven itself. 


“<THE RIGHT SYSTEM?’’ 


FOR TOMATOES 


Process Patented by THE RIGHT SYSTEM, Inc., Manufacturers, Aberdeen, Md. 


H. P. STRASBAUGH, President 


SERVICE TESTED SHIPPING BOXES 


Besides every known laboratory test of material and 
construction—after all precautions have been taken, to 
insure quality and uniformity, 


H & D CORRUGATED FIBRE BOXES 


are subjected to the final test of actual service. 


Send us a sample shipment. We will re-pack and 
return it free of cost and pay the freight both ways. 


Every Hinde & Dauch box must carry its contents 
safely— this service test assures us that it will. 


Send for free illustrated Canner’s booklet. 


The Hinde & Dauch Paper Co. 


800 Water St. Sandusky, Ohio 
Canadian Trade Address Toronto 


SOUDER CONTINUOUS COOKER 


36,000 Cans in 10 hours, Weight 2300 lbs. 


Cans enter by rotary feed, eliminating 
waste of steam. Cans roll all the time 
while in cooker. Automatic stops to 
keep cans from being mashed, and over- 
come troubles. Cooks without water; 
steam is applied directly on cans at all 
times, while in cooker. Automatic 
steam regulator which keeps temper- 
ture at desired point at all times, allows 
no waste of steam, and cook of each 
can is the same. 


Cans come from Cooker clean always. 


Can use patented oiling system to keep 
cans from rusting. No chains in cook- 
er. Investigate-be sure you are getting 
the best, no matter how small the cost. 
Get our price. If not too far will be 
pleased to call. Probably we can 
teach you something about cookers. 


Be friendly, and let us hear from you. 


SOUDER MFG CO. 


BRIDGETON, N. J. 
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in a better position to close out. 
is in second hands. 


Future Maine Corn—Has sold well, the majority of our 
packers .retired from the market some weeks ago. The sell- 
ing price was No. 1, $1.20; No. 2, $1.60; No. 10, $8.00; No. 2 
succotash, $1.70; No. 2 Golden Bantam, $1.85; Golden Bantam 
“on cob,” No. 10, $6.50; No. 3 talls, $2.75. It is the writer’s 
opinion that these prices were lower than conditions called 
for. Several packers backed this opinion by refusing to sell, 
and are still of the same mind, and are selling at $1.65 to 
$1.75. What the final outcome may be can better be written 
in history next January or later. 


Lobters—Pack is going on slowly. Some of our packers 
who made a price of (4s, $2.10; %s, $4.06%; 1 Ib., $8.00, 
are sold out. One of our largest packers says today “‘we are 
not ready to make our price yet, but when we do, it will be 
much higher than prices already made by others,” stating also 
that they had larger S. A. P. sales than usual, and expected 
them to be approved by buyer when announced. 


Blueberries—No price has yet been made. It would be 
proper to assume that if somebody don’t get weak-kneed and 
make a low price, that blueberries will sell for more than last 
year. Pie stock of all kinds is at present high, with the stock 
on hand becoming nil. 


No. 10 Apples—Daily, one might say hourly, calls for 
apples for export are made. One sale that we feel sure about 
was quickly closed at $5.25, f. o. b. Maine, 12‘cans in crates, 
to go to New York for export. Some price, eh! 

Clams—‘‘As close as a clam” is an old saying when per- 
sons are inclined to be miserly. This applies to clam market 
news. Nothing to be heard only the old story of 5 oz., $1.20; 
8 oz., $1.65. 

Cut Stringless Beans—Have sold well at $1.40 f. o. b. 
Like corn and lobsters, some packers did not fail to “‘fall’’ for 


All spot fancy Maine corn 


this price, and have not sold yet. Some will pack two grades 
this year, one fancy, one not. We think two grades should 
be made, but this has not been the general practice in this 
State in past seasons. 


Sardines—It is said that spot stocks are moving fairly 


well. Still we see no indications of our factories opening up. 


‘It is now two months Jater than the usual opening time. 


Fishing Business—Fishermen have had great catches of 
all kinds.. Just now large herring (not sardine size) are be- 
ing taken in great quantities. Wholesale prices for fish are 
much lower. In passing the Burnham & Morrill plant often 
and noticing schooners and steam trawlers, unloading large 
cargoes of cod and haddock, coupled with B. & M. ‘Help 
Wanted” ads, it goes to prove that fish flakes are in better 
demand than sardines. 


Lentils—Are being packed by one of our Maine canners 
who seem to have quite a call for this article. It is a new 
product for Maine to handle. When heard of for the first time 
many inquire ,lentils, what the is that anyway? Well, 
we will leave it to the judge to answer. 

Idle Corn Factories—At least five formerly well-known 
factories will not operate this year, two of which are closed 
permanently for lack of support by farmers. One factory’s 
acreage will be transferred to another nearby factory by auto 
truck, the other two do not operate as the price of $1.60 for 
corn was not attractive enough. One factory will move its 
machinery to a Vermont location. 

“Baxter” wedding, two marriages among the younger gen- 
eration of this well-known family, have recently occurred. A 
daughter of C. L. Baxter and a daughter of H. C. Baxter, now 
two of the Baxter boys are slated for June weddings. John R. 
Baxter, son of H. C. Baxter, and Jas. P. Baxter, 8rd, son of 
Jas P. Baxter, Jr. MAINE. 
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CORN HUSKER 


SINGLE or DOUBLE 


The MORRAL 


CORN CUTTER 


Either 
SINGLE or DOUBLE 


cur ATENTED 


TESTIMONIAL. 


Morral Bros., Morral, Ohio. Eureka, IIl., Dec. 21, 1918. 
Gentlemen :— 
We have been using your husking machines ever since 
you began making them, and probably the best indication of our 
opinion of them is the order we are just placing with you for 
six of your new double machines, to replace twelve of the old 
single machines which you furnished us on our first order the 
year you began manufacturing huskers. 

We like the double husker. It saved almost half the floor 
space, almost half the power, and almost half the cost of super- 
vision and maintenance required for single machines. 

Your huskers do good work and they maintain a contin- 
uous operation, at a speed which gives them great capacity. 

Very truly yours, 
DICKINSON & CO. 


RD.MS By Richard Dickinson. 


West Poland, Me., Nov. 27, 1918. 
Morral Brothers, Morral, Ohio. 
Gentlemen :— 
In reply to your inquiry of Nov. 21, with reference to 
the Morral double cut cutter purch of you March 4, 1918 
please be advised that these machines were used at one of our 
factories during the season just past, giving us the best of satis- 
faction in every way. The g work they do proves them, at 
least to us, far the best cutters on the market. We recommend 
them especially for use in Maine, asthe Morral will cut the corn 
from our short ears and nubbins without waste. 

r best testimony is our order dated November 12, for 
four new  tanaiens for use in — 
Wishing you success, we 

THE FERNALD 
CLK:C 


ours truly, 
EENE & 


Keene. 


BROWN, BOGGS CO., Ltd., Hamilton, Ontario. 
Sole Agents for Canada. 


It will pay you to write at once for prices and further particulars 


MORRAL BROTHERS, Morral, Ohio 
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TO ALL CANNERS AND USERS OF 
STEAM COOKERS 
GOODSELLS 


We guarantee the above as doubly 
durable over any plain hydraulic, as 
the plies will never separate under 
pressure (which should be on edge 
of fiber) not on flat side. 


MADE IN LENGTHS OF 15 LINEAL FEET ON ANY SIZE 
Price $1.30 Per Lb. F. O. B. Chicago 


GOODSELL PACKING CO. 


INVENTORS AND MANUFACTURERS 
231 North Wells Street | Chicago 


ZASTROW’S 


IMPROVED SQUARE OYSTER STEAM BOX 


THESE BOXES are square, so that when the square cars filled 
with oysters are run into them, they fill the Box as full as prac- 
tical, leaving very little unused space for the live steam to fill 
up. They are made of % inch plate steel. riveted together with 
°s inch rivets, all seams and joints are fitted and caulked care- 
fully, the frames are filled with packing and fitted with two 
Swinging doors, the tracks are securely fastened to the heavy 
angles forming the corners of the Box. Every Box is furnished 
with steam pipes, safety valves, steam gauge, and all valves 
necessary. They are generally made 25 feet long, 30 inches wide 
by 31 inches high inside, to hold three 8 ft. cars, but are made 
to any desired length. 


ZASTROW MACHINE CO., Inc. 
Successors to GEO. W. ZASTROW 
1404-1410 Thames St. Baltimore, Md. 


KOOK 
MORE 
KOIL 


The KOOK MORE KOIL in the past season 
has proven itself to be the most efficient coil — 
ever made for reducing tomato pulp. Its use 
in hundreds of cooking tanks has proven this 
fact to the most skeptical. It will replace the 
work produced by 2 to 3 coils of prior type, and 
with its use a higher quality of product is ac- 
quired. Scorching is annihilated with the 
KOOK MORE KOIL unless a low steam pres- 
sure is used. Would you refuse an opportunity 
to double your output? This is practically the 
offer we are indirectly making. Do away with 
old time devices which hamper the balance of 
your modern equipment. The advantages of 


the KOOK MORE KOILS are at your service. 

The KOOK MORE KOILS furnished complete with 
concaved bottom Cypress tank, Steel trap and Bronze Out- 
let with Ground Joint Plug and Stick, or can be furnished 
with Steel glass Lined Tank. 

Do not over look our other equipment, which is the best 
manufactured! Copper Steam Jacketed Kettles, Indiana 
Pulpers, Standard Continuous Agitating Cookers, Rotary 
Washers, Tomato Crushers, Sanitary Desectiable Pumps, 
Sorting Tables, Syrupers, Feed Water Heaters, Steam Traps, 
Gasoline Fire Pots, Brass Handy Gate Valves and Enam- 
eled Lined Pipe. 

In the next ‘‘Trade’’ issue our 1919 model of the INDIANA 
PULPER wil] be illustrated. 


Write for complete information of your needs. 


F. H. LANGSENKAMP 


INDIANAPOLIS, IND. 


Eastern Representative Coast Representative 
S. 0. RANDALL'S SON ANDERSON-BARNGROVER MFG. CO. 
Balti Califorsi 


, Md. Jese, 
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CALIFORNIA MARKET 


Large Crop of Cherries Being Canned—Apricot Crop a Little 
Short—Largest Peach Chop on Record Promised— 
Asparagus Crop Disapopinting—Canners In- 
crease Prices to Growers—Higher 
Wage Prices July 11th. 

Coast Notes. 

Reported by Telegraph. 

San Francisco, June 6, 1919. 

Cherry Packing On—The packing of cherries is in full 
swing and the crop will prove to be a large one, particularly 
in the Santa Clara Valley. Apricots are making their ap- 
pearance in the market and the canning operations will be 
under way in the interior within two weeks. The crop in the 
southern part of the State will be a full one and the output 
of the San Joaquin Valley will be large, but the yield in the 
Santa Clara Valley, where the choicest fruit is grown, will not 
be more than 75 per cent of the normal. The peach crop of 
the State will be one of the largest on record, and the outlook 
is excellent for pears, plums and prunes. The canning of as- 
paragus is rapidly coming to an end, and the output promises 
to be about the samie as last year. No rains have fallen in 
Northern California since about the middle of March and the 
yield of this vegetable has been disappointing in some dis- 
tricts. High prices have restricted consumption of the fresh 
article, enabling canners to handle a larger percentage of the 
crop. 
berries is under way and canners are paying exceedingly high 
prices for stocks. 


Growers’ Contracts Revised—Most packers of California 
fruits have revised their contract terms with growers for the 
present season, a uniform advance having been made by mem- 
bers of the Canners’ League. The increase in cling peach 
prices was announced some time ago, and recently a decision 
in regard to freestone peaches and pears was anounced. The 
advance on free peaches is $10 a ton, which also applies to 
Bartlett pears, with the stipulation, however, in the case of the 
latter that should this advance bring the price to more than 
$47.50 per ton, only that figure should be paid. Growers who 
have not contracted their crops are receiving higher figures 
in many instances, but the contract terms in their revised 
‘orms are generally acceptable to growers. There is very keen 
competition for Santa Clara Valley apricots, and some growers 
have received as much as $110 a ton for the crops, orchard 
run, which is a record. Much fruit has been sold at $100 a 
ton, with such special inducements thrown in as orchard run, 
free boxes and hauling. Record prices are also being paid for 
cherries, $200 a ton for Royal Annes being quoted as the 
highest. figure. San Francisco canners are paying from six 
to seven cents a pound for white cherries. 


Higher Wages July 11th—Packers of California fruits and 
vegetables will be called upon to revise their scale of minimum 
wages commencing July 11 to conform to the schedule an- 
nounced recently by the Industrial Welfare Commission. The 
minimum announced for women and minors is $13.50 a week, 
the same as in other industries, but an apprenticeship of only 
one week is allowed. Canners are permitted to pay on a piece 
rate basis, but if these rates do not enable at least two-thirds 
of the women and female minors employed to earn at least 28 
cents an hour the rates must be raised until this is the case. 
In other industries al] female workers must be paid at least 
$13.50 a week, and the Industrial Welfare Cemmission granted 
this concession to the canners only after a study of the con- 
ditions surrounding this industry and a consideration of the 


The packing of raspberries, strawberries and logan- - 


data presénted by the Canners’ League of California. The 
piece rates adopted follow: 
Per 100 lbs. 

Asparagus 

Apricots 

Cherries 

Cling Peaches 

Freestone. Peaches 

Hand-peeling Peaches 

Pears 

Plums 


12 quarts 
04% 

Previous to the organization of the Industrial Welfare 
Commission the average time work wage in California can- 
neries was 12% cents an hour and in 1916 this was raised by 
the Commission to a sixteen cent minimum, this being in- 
creased two years later to 20 cents, 

Coast Notes—Libby, McNNeill & Libby have made ex- 
tensive improvements at the cannery at Selma, Cal., for the 
handling of cans and plan to carry a much larger reserve stock 
than usual to protect the plant against delayed shipments in the 
rush season. Conveyors carry the cans from the cars to 
storage bins from which they are fed by gravity to the canning 
tables. 

The Manteca Canning Company, of Manteca, Cal., has 
received a large order for tomato paste of last year’s pack to 
be shipped to Peru. This is highly concentrated and is meet- 
ing with a good demand among Latin-American buyers. 

A deal is pending at Van Nuys, Cal., for the purchase of 
the. plant of the Vanomar Producers Cannery by the Golden 
State Canning Company, the concern recently formed by the 
consolidation of a number of plants in the southern part of the 
State. 

The Pama Company, Inc., which has interests at Stock- 
ton, Cal., and the immediate vicinity, has been adjudged bank- 
rupt in New York City, where its principal offices are main- 
tained. Its plant at Stockton is located at Union and Taylor 
streets. Harvet Odell, public administrator of San Joaquin 
County, has been appointed receiver of the property, the assets © 
being estimated at $30,000. The liabilities approximate over 
$50,000. 

The Santa Clara Valley Growers’ Association is having 
work rushed on the construction of its big plant at San Jose, 
Cal., and this will be in operation in June, when cherries will 
be handled. The plant will have a daily capacity of nearly 
250 tons of fruit and when completed will be one of the 
largest in the country. 

The Northern California Wholesale Grocers’ Association 
has announced that the salesmen’s vacation period shall ex- 
tend this year from July 3 to 14th. 


The Antelope Valley Canning Company has been incor- 
porated at Los Angeles, Cal., with a capital stock of $25,000 
by J. C. Berrysill, W. J. Bennett, J. Branstma, D. J. Dwyer and 
I. Henry Harris. 

The Alpine Evaporated Cream Company has moved its of- 
fices from 268 Market street, San Francisco, Cal., to the Santa 
Marina Building, 112 Market street. 

Harold Rice, manager of the Haiku Fruit and Packing 
Co., of Haiku, T. H., is visiting the Griffith-Durney Company, 
San Francisco, Cal., selling agents for this pineapple canning 
concern. “BERKELEY.” 


Tomatoes 


" THE AUSTIN COMPANY 
Industrial Engineers and Builders 


AUSTIN METHOD Cleveland, Ohio. 
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THE CANNING TRADE. 


Baltimore, Md. 


Solicits your business for 


PACKERS’ CANS 


SANITARY (Open Top) and CAP HOLE 


Both Styles the very 
best obtainable 


GALLON PULP CANS 


ROUND and SQUARE 


UNEXCELLED MANUFACTURING 
AND SHIPPING FACILITIES 


Baltimore, Md. 


QUALITY QuALity 
pee EDMUND C. WHITE, Managing Partner Ee 


QUALITY QUALITY 
ESTABLISHED 1864 
FIRST FiRsT 
% 
| 
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GIVE THE BOYS A GOOD JOB. 


The following statement is issued by Grosvenor B. Clark- 
son, director of the United States Council of National Defense: 
_ The War and Navy Departments having issued a citation 
to employers who give assurance that they will gladly take 


back their old employees who have served in the armed forces 
of the United States, it seems fitting that some symbol repre- 


senting this attitude on their part should be placed upon the 
service flag. 


The United States Council of National Defense, therefore, 
endorses the placing of the United States shield upon the red 


border, but no names of individuals or business firms shall ap- 
pear anywhere upon the flag. Any employer who sends the 


required assurance to the War and Navy Department through 
Colonel Arthur Woods, chairman of the Council’s Emergency 


Employment Committee for Soldiers and Sailors, Washington, 
D. C., can receive the citation, and as soon as the citation is 


received such employer is entitled to put the shield upon his 
flag. 


The shield should appear upon the service flag in the fol- 
lowing manner: If the service flags hangs downward, as in a 
window, the shield should be at the top; if the flag flies from 
a mast, the shield should be placed on the border nearest the 
mast. In both cases, the shield shall be right side up. 


CANTON BOX COMPANY 
2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


JOS. M. ZOLLER & CO., INC. 


CANNED GOODS, CANS, 
PACKERS’ SUPPLIES, 
PHONES: 
ST. PAUL 1140 & 4484 


BROKERS 


205-206 Phoenix Bidg. 
BALTIMORE, MD. 


‘HAND GRENADE SAVINGS BANKS. 


Washington, June 2.—When the armistice was signed, the 
War Department had fifteen million regulation hand grenades 
ready to be thrown into the German trenches, dugouts and 
machine gun nests. As they were no longer needed for that 
purpose, the Treasury Department secured them for ammuni- 


tion in the campaign for national financial preparedness. 


They will be used to clean out the entrenchments of the 
national enemies of waste and careless spending and will be 
handled by the army of American school children. 


Each grenade complete except for the use and explosive 
charge, will be turned into a savings bank for dimes and pen- 
nies. Under a distribution plan approved by the Treasury 
Department one of these banks would be given to every school 


boy and girl under ten years of age who can show one War 
Savings Stamp earned during vacation, when school reopens 
next fall, and tell how it was earned. Every boy and girl 
over ten who earns two War Savings Stamps and who shows 
them together with an account of how they were earned, would 
win one of these prizes. The distribution of the grenade banks 
will be completely under the control of the Savings Directors 
of the twelve Federal Reserve districts. 


KRAUT MACHINES 


Improved Pattern 
Kraut Cutters 


Core Shredders 
also Coring Machines 


Vegetable and Mince 
Meat Choppers 


John E. Smith’s Sons Co. 
Buffalo, W. Y. 


TOMATOES COST MONEY 


8 8S. TRIMMING KNIFE SAVES IT 


GOODELL, COMPANY, 


91 Main St., Antrim, N. H., U. S Ae 


equipment. 
ators, Pasteurizors, Etc. 


EASTERN OFFICES 


“Aydraulic Cider Presses Pay Big Dividends 


Good profits are pressed from cores, peelings and undersize fruits with Mount Gilead high pressure 
Types and sizes Ang a 7 requirement. Also Juice Evaporators, Vinegar Gener- 
rite for i 


THE HYDRAULIC PRESS MFG. COMPANY 


HOME OFFICE AND FACTORY, 62 LINCOLN AVE., MOUNT GILEAD, OHIO 


information. 


Suffern. N. Y. and 39 Cortland St., New York City 


WESTERN OFFICE and Waret 


17th and Mississippi Sts., San Francisco 
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EVIDENCE 


“Having found your product entirely satisfactory 
will -" you to freight us at once, one 50 gallon 


“AR-CANE beats all. Certainly O. K.” 


“Just as recommended and we are glad to 
praise it highly.” 


“The nicest syrup I have ever used.” 


—“found it very good, and the sweetening i ual 
capacity as claimed by you.” 


“There is no question AR-CANE is the best I 


ever used.” SERVICE DEPARTMENT 

We wonder what you'd say. You can try a ARCHBOLD MFG. CORP. 
gallon for $1.00; send the coupon. AR-CANE 644 Blossom Road Rochester, N. Y. 
in gallon barrels, an .02 in - » Fe ease send us gations 
O. B. Rochester, N. Y. Delivered AR-CANE eg Liquid Sugar. We expect to 
costs less than cane sugar. Saves money—saves ; 


labor—enhances quality. 


ARCHBOLD MANUFACTURING CORPORATION 
644 Blossom Road . Rochester, N. Y. 


weeter 
Nj Th 
ARCANE SERVICE COUPON 
in 
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Pe 
(Please attach to your letterhead) she 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 
A. I. JUDGE, . Manager and Editor 
Baltimore and Holtiday Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 41st Year. 


TERMS OF SUBSCRIPTION. 

; Payable in advance, on receipt of bill. 

Canada, 

Foreign, 

Extra copies, on 10 Cents 
ADVERTISING Rates.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Sample copy free. 

$3.00 
$4.00 
$5.00 


Packers are invited and requested to use the columns of THE 
Canning Trabe for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, JUNE 9, 1919 


EDITORIAL JOTTINGS 


The country has had a surfeit of holidays recently; but 
they have been well deserved holidays—to welcome back our 
brave boys from France. Who could deserve more than those 
boys? They not only made the world safe for democracy, but 
made your business safe for you, if you wish to look at in a 
thoroughly material sort of way. 


Maryland feels particularly proud of one of her canner 
sons—Col. Milton Record, of the well-known firm of canners 
at Belair, Md., who lead the Maryland boys out of America to 
France, and through some of the heaviest and most important 
fighting, and finally came home with them the other day, 
wearing the D. S. Cross. And the canning industry is proud 
of you, Colonel, and extends its congratulations. 


And there are many other men in the industry who have 
born the brunt of war at the front, but like great soldiers that 
they are, refuse to seek any kind of notoriety for what they 
have done, and seem able to keep their names from us, though 
“we would like to see them receive the credit in this industry, 
which they so richly deserve. 


Have you signed up for Inspection and Publicity, or are 
you waiting to be forced in? 


Mr. H. W. Phelps, of the American Can Company, made a 
talk before the Western Canners’ Association on this question, 
and every canner should read it. We are reproducing it in 
this issue, and if you have doubts lingering in your mind re- 
garding the matter, read that address, and we believe you 
will find the answers. 


Not many men can grasp what it will mean when the 
Publicity Committee begins its campaign of advertising, as it 
will, on July ist. There is no longer any mere consideration 
about this; the plan has been devised and ways and means pro- 
vided, and it will be started on July ist. Just as Inspection 
is a thing of being today; not a consideration open to debate. 
The only question about it, now, is whether or not YOU will 
sign up and have it applied to your factory. In that sense 
these are the days of grace for you, but they are numbered. 
You can volunter now; you wil] be drafted later. You can 
act as a free agent now, adopting the finest scheme that has 
ever been attempted in this or any other industry; or you can 
stay out, and later be forced in, or out of the business. 


There has been much speculation as to how this advertis- 
ing is to be done, and we have heard nothing official on the 
matter, but all that is necessary to do is to spread across the 
page “Eat Canned Foods.” Those certified by the National 
Canners’ Association’s Bureau of Inspection bear this label on 
the cases. (Cut of the certificate). Ask for them.’ The 
people will do the rest. The interesting and vital story of the 
development of the canned foods industry, running into the 
details of the packing of every article in cans; the highly im- 
portant and epochical findings as recorded by Dr. Rosenau, as 
given in last week’s issue, and all other details which suggest 
themselves to any canner’s mind, are side issues that can be 


skilfully used, but which are secondary to the one main thing 
which the people must be told, and that is to eat canned foods, 
but to eat the kind that are certified by the industry itself. 
This one sentence drilled into the eyes and ears of the public, 


leaving the reader to do some thinking upon the fact that the 
goods are now certified by the industry itself, will produce all 
the results that any one will ask. 


And the packer who thinks that this certificate will make 
no difference does not know the consumer. They do not read 
labels, because the labels mean nothing, as a rule, and how 
can you expect any intelligent person to read a thing which 
means nothing? But they are not slow to grasp what endorsed 
or certified goods mean, especially when the can tried comes 
up to their expectations. And here again comes the unshak- 
able argument as to the necessity of inspection; the absolute 
certainty that the can of foods which they were told to eat, is 
one that will please them. If it does not the advertising that 
is done will damn the industry instead of helping it. And that 
is why this inspection must be rightly done and will be rightly 
done without excuse or exception. 


And let us suggest to those canners who have been con- 
stantly looking gloomingly upon this proposition, that they 
turn about, for their health’s sake, and consider the brighter 
side. Just suppose inspection and. advertising are well done; 
that in spite of all their fears, it does succeed! Can you 
realize what it will mean to have an advertising campaign 
running, telling them all to eat commercial canned foods of 
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Greater Output 


With Your Present Force 


That’s one invariable result from the use of Link-Belt 
Pecling Tables. For every individual’s work is regulated 
mechanically. There are no delays—no waiting periods—no loafing. 
Every hour—every minute—is employed productively. 

Link-Belt Peeling Tables keep every employee supplied with mat- 
erials and convey away peelings and refuse. They eliminate a large 
force of attendants. The output is increased—the product is bettered 
—working conditions are made clean, sanitary and attractive. 

We also build cannery conveyors of all kinds, wagon dumps and transmission equipment such as sprocket wheels, 
Link-Belt, gears, couplings, elevator buckets, ete. 

Our engineers have had a broad experience in modernizing canneries—in making them highly productive and efficient. 
Let them employ this experience in your behalf. Write for our Cannery Book No. 365. 


LINK-BELT COMPANY 


PHILADELPHIA CHICAGO INDIANAPOLIS 
OFFICES IN PRINCIPAL CITIES 


We Also Make 


Husk and Cob Conveyors 
Husk Elevators 

Clean Corn Conveyors 
Peeling Tables 

Wagon Dumps 

Processing Baskets 
Link-Belt and Sprockets 
Truck and TractorChains 
Silent Chain Drives 
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the certified kind, just when the raw products are so high that 
no housewife can afford to buy them for her own home can- 
ning? Hundreds of thousands of women are now thinking of 
canning strawberries, and cannot go near them because they 


are too high in price. And one crop after another wil] come on 
in the same way. And just when they are in this mental 
agony, there will come before them those advertisements of 
the Publicity Committee telling them to eat canned foods! 


Then the story of their economy—cheaper than she can put 
them up, and 100 per cent good as they come from the store, 
will strike home as it never did before. And most of those 
women will try the goods, many of them.for the first time— 
and then if they are only good! They must be good and they 


will be good, because unless they are good they will not be 
certified. The industry and the association are in dead earnest 
about this matter, and there will be no child’s play in con- 
nection with it. The women will learn in a short time that the 
cans which are certified are always good, and on the other 


hand, when they try to save a few cents. by buying a can which 
is not certified, that they are fooled very often, and they will 
soon Jeave the uncertified can strictly alone. This is just as 
inevitable as that night follows day, and the canner who tries 
to persuade himself that it will not be so, is fooling only him- 
self. 


We are this week publishing the Brief filed by the Na- 
tional Canners’ Association counsel, in the matter of Crop 
Insurance as an item in the cost of goods, although the Internal 
Revenue Commissioner has ruled it out. It sets forth the 
reasons for this claim so clearly that all canners will find 
it worth careful consideration. In the opinion of many bright 
men the time will come when this item will be allowed, and 
if the canners absorb the matter now, they will be ready when 
that day comes. 


By a Canner. 


Hear is thee wring u allus lett me ware, 
Hear is ure letter ann thee lock of ure hare 
U sent me wenn u pomist to be troo— 
Becuz ure fals i sennd um back to u. 
Doant rite ann ast me wi becuz uno 

Wott u have dun too me that greeves me so. 


. U road too skool on Billie Peerson’s sledd. 


Here after u wil] be as iff ure dedd 

Ann i will pass u bi with skorn ann awl 

Mi friends will neaver speke too u a tall. 
Sum boise wood hate u fore a hartless flurt 
But no, tho u have throne me in thee durt 
I will nott hate u. I will lett u be 

A sower olemade, ann sum day ween u sea 
Me goen bi u with a hansum wife 

Ule nash ure teath in pnae, ann awl urelife 
Ule sitt ann si becuz u throo me down. 

Ann ile be rich ann own most awl thee town. 
But wenn ure dyen in sum loanly plais 

Ile kum ann drop pa teer on ure dedd fais. 
U‘ve broak mi heart but there are uther girls 
With just uz luvly faises. They are purls 
Beside uv u ann dyen fore a sho 

Too be mi awl fore thay have tolled me so. 
But u ann me are dun ann iff u kum 

On bennded neeze ann offered me ure gum 
Too choo, ide waive u skornfully aside 
Annwood not eaven kare how much u kride. 
Taik back ure letter ann thee wring i woar 
For u are dedd to me fore eaver moar, 


—Exchange. 


TO THE JOBBER WHO SCORNED “FUTURES” ONCE! 


WHICH WAY? 


There are two ways you can take in buying supplies. 


One bears the guide post ‘‘Not How Cheap, but How Good’’; the other has a signboard 
‘‘Not How Good, but How Cheap’’. The careless or the short sighted may confuse these signs and 
take the wrong road—some may even take this second way from choice. 
to travel. It is paved with Standard brands. It is lighted by the steady glow of good profits. It 
leads to the Canner’s Mecca—the city of ever-increasing and contented customers. 


The first road is easy 


The second road may look still easier to travel in the beginning. But it is filled with shell 
holes where ‘“‘Just as Good’’ brands exploded. It is fitfully lighted by the flares of extravagant or 
imaginary profits, which flicker out in darkness. It leads to the Dolorous City of ever-dwindling 
and contentious customers. 


Make no mistake when you choose your road. 
Standard brands make easy travelling. 
Take the Worcester Way. 


IT TAKES 
TO MAKE THE BEST 
WORCESTER SALT CO. 


Largest Producers of High Grade Salt In The World 
NEW YORK 
Factories: 
Silver Springs, N. Y. 
Bcorse, Mich. 


Offices in 
Boston, Columbus, 
Chicago, Philadelphia. 
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“CLIPPER” 
PEA MACHINERY 


Gives the Best Results 
Simple in Operation 
Light Running 


Pea and Lima Bean Cleaners in 
many sizes and styles. Sanitary 
Metal Top and Endless Belt Picking 
Tables. Individual Picking Tables. 
‘“‘Giant’’ Roller Bearing Viner Feed- 
er. Ventilated Hopper Trucks for 
Peas and Beans. 


Our New Variable Air Regulator gives 
any degree of blast—‘‘from a zephy to a 
hurricane.”’ 

SANITARY CONTINUOUS CUP CONVEYORS—any length 


Inquiries appreciated 


A. T. FERRELL & CO. 


SAGINAW MICHIGAN 


As Brokers View the Market 


BALTIMORE, MD. 


Baltimore, Md., June 7th, 1919. 


The continued large buying of canned foods for shipment 
to Europe has put considerable strength in nearly every item 
in the list. Tomatoes, corn, pineapples and strawberries were 
the chief purchases, but the other lines acted in sympathy, ex- 
cept string beans, sauer kraut, pumpkin and baked beans, 
which remained practically the same as last week. It is now 
quite a sure thing that the canners will find strangers 
“a-knocking at their doors,’ for some little time to come, and 
the responsibility of helping feed a new peoples is beginning 
to unfold itself in a large way that is as an after-the-war propo- 
sition. Therefore, surplus stocks need not worry anyone in 
the canned foods line. Buy with confidence. 

The buying of futures tomatoes continued in an orderly 
fashion up to the close of business this week. They were 
bought in larger quantities than heretofore this season, which 
is a true sign of confidence in the future outlook. The tomato 
plants have not had an easy time up-to-date. First it was 
too much rain and now it is too much heat. The weather man 
scys cooler weather is coming, which is good news. The acre- 
age planted to tomatoes is less than last year or the year pre- 
vious, so the knowing ones say. 

Spot tomatoes had friends again this week both at home 
and abroad. The stocks here are getting to be in a sold-out 
condition and another spurt in buying will start them upwards 
once more. You are safe in buying tomatoes at the going 
prices, sufficient to carry you along until the new pack is ready 
for delivery. Quick shipment can be made now, because every 
day is sailing day with the railroads for which we are truly 
thankful. 

The packing of peas began this week, but as far as Balti- 
more canners are concerned the pack wil be light. Altogether, 
the pea crop does not look good and the buyers of the sifted 
grades will do well to take care of their requirements just as 
soon as the quality they want are located. We quote the latest 
prices for both Baltimore and country packed peas. 

Futures corn is being bought at the going prices by all 
sections of the country, both shoepeg and Maine style. Spot 
corn is cleaning up fast and the end of the pile seems to be in 
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sight. Good quality corn bought at today’s prices will prove 
- be a good purchase before the 1919 pack is ready for de- 
very. 

The demand for strawberries keeps up with the quantity 
packed, even at the high prices quoted. It takes nerve to 
pack strawberries these days—at 30c to 35c per quart in a 
wholesale way. Think of the difference in the cost of a day’s 
work in 1913-14 at 4 to 5c per quart. Buy immediately what 

wherries you will need. 

Notice—White wax cheries, in syrup and water, will be 
ready for delivery next week. Also blackberries and gooseber- 
ries. No dependable prices are being quoted today. Wire 
your inquiries and orders and we will wire you the lowest 
quotations. There will be a big demand for these small fruits, 
because the floors all over the country have been bare for 
some time. 

Spinach is going into rapid consumption—all sizes. Buy 
it now if you will need any before next October. String beans 
and sweet potatoes are marking time, but the prices are firm. 

Cove oysters are nearly sold out. Herring roe has ad- 
vanced to $3.25 dozen for No. 2 tins and there is not very 


much left. 
THOMAS J. MEEHAN & CO. 


ABERDEEN, MD. 


__ Aberdeen, Md., June 5, 1919. 


Tomatoes—There has been a large demand for tomatoes 
for export as well as from the domestic trade during the past 
ed weeks, and the market since our last advices is decidedly 

rmer. 

The market on future tomatoes has advanced to 75c for 
1s, 95c for 9s, $1.15 for 2s, $1.65 for 3s, and $5.25 for 10s, 
and sales are being made at these prices for good, reliable 
brands. It is too early to tell anything about the crop, but 
the acreages will be considerable shorter than last year, and a 
number of canneries wil] not operate. 

Corn—We are having quite a good demand for both whole 
grain and Maine style corn, and all the cheap lots quoted last 
week have been cleaned up. 

We can buy well know brands of corn for future delivery 
at $1.50 to $1.60 standard shoepeg, $1.75 for fancy shoepeg, 
$1.30 for standard Maine style, and $1.40 for extra standard 
Maine style corn. Cc. W. BAKER & SONS. 


ALL THE LEADING VARIETIES 
CARLOTS OR LESS 


Come and see them. 


Phone, 724-Rs. Dover, Del. 


TOMATO AND CABBAGE PLANTS 
FOR SALE 


1,000,000 TOMATO PLANTS 
1,000,000 CABBAGE PLANTS 


TOMATOES $1.50 PER THOUSAND 
CABBAGE $2.00 PER THOUSAND 


Write or ’phone us. 
We have them and plenty of them. 


ROMANCE SEED, PLANT and TRUCK FARM 


CALEB BOGGS & SON 


CHESWOLD, DEL. 


48 


THE CANNING TRADE. 


CALDWELL 


MACHINERY FOR 
CANNING PLANTS 


Pulleys, Friction Ciutches, 
Clutch Pulleys, 


Jaw Clutches 


Caldwell machine molded cast 
tooth gears, the best cast tooth 
gears made. We can furnish gears 
with cut teeth. 


Steel Elevator Buckets 


black or galvanized 


Standard detachable 


chain carried in stock. 


Cast iron sprocket wheels 
for all sizes of standard 


chain. 


Pillow block bearings, 


’ post hangers, drop hang- 


ers, shafting and collars. 


A complete line of Elevating, Conveying and Power 
Transmitting machinery. 


H. W. CALDWELL & SON CO. 


CHICAGO: 17th & WESTERN AVENUE 
NEW YORK: 50 CHURCH STREET 


YEMBRY( 
LOUISVILLE 
SOE 
Saved $4.19 
On One Box 


The sales department of one 
of our customers in Ohio pack- 
ed a sample of their product in 
a nailed wooden box to be ex- 


pressed to a point in Utah. 


Their shipping department 
happened to see the package and 
packed the same material in an 
Embry-4-One Wirebound Box. 


Saved $4.19 on 
one box in express 
charges alone. 


Embry Boxes get there; get 
their boxes. 


EMBRY WIREBOUND BOX CO. 


Branch of Embry Box Co., Incorporated 
828-C South 20th Street, Louisville, Ky. 


49 
LPS 
: 
ANY, 
d ¥ 
Sry 


THE CANNING TRADE. 


EVERY JOBBER 


should provide his salesmen with a copy of 
“How To Buy and Sell Canned Foods” 
By J. A. Lee. 
It tells the qualities, styles, brands, meth- 
ods of packing, variations in canned foods, 
and will enable them to talk intelligently 
on this important subject. 
Price $2.15 with the order. 


Published by 
THE CANNING TRADE 
Baltimore. 


“The jobbers’ text book on Canned Foods” 


SWEET CORN—The Leonard Narrow Grain 


Immediate Shipment 
Canners’ Varieties of Peas, 1919 Crop 


WHOLESALE SEED GROWERS 
GENERAL OFFICES 
226-228-230 WEST KINZIE. STREET 


CHICAGO 


| 

= 

\ — 
LBONARD SEED Co.§ 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery. 


For Sale—Machinery—Cont. 


FOR SALE—Two 50-H. P. Vertical Boilers, com- 
plete with smoke boxes and stacks, with usual fixtures 


and two sets of grates each. Both boilers good as new. 
J. W. Bay & Co., Perryman, Md. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., 203 W. Conway 
St., Baltimore, Md. 


FOR SALE—One Sprague Universal Rotary Capper 
and one Sprague Universal Liquid Filler and Syruper; 
6 valve type complete with wiper and carrier chain. 
Loudon Pkg. Co., Terre Haute, Ind. 


FOR SALE— 
1 40x60 Open Process Kettle, good shape 
1 40x72 Open Process Kettle, good shape 
2 Ayars Large Pea Millers, No. 2 Sanitary Cans 
2 Ayars Six Pocket Pea Fillers, No. 2 Sanitary Cans. 
Box A-632, care of The Canning Trade. 


FOR SALE—Box Nailing Machines: 
6-track Swift Nailing Machine............ $275.00 
6-track Doig Nailing Machine............. 375.00 
9-track Doig Nailing Machine, will drive 7 
nails at back of machine and 2 nails on side 
12-track Doig Nailing Machine, will drive 6 


nails at back of machine and 6 nails on side 
arm 


550.00 


Address Chas. W. Braun, 825 Calhoun St., Fort Wayne, Ind. 


FOR SALE—8 Rebuilt Morral Huskers; first-class 
condition. 1 40-H. P. “Putman” Horizontal Engine. 1 
Colossus Pea Separator. Lot of other canning machinery 
for peas, corn and tomatoes. Address A. K. Robins & 
Co., 116 Market Place, Baltimore, Md. 


FOR SALE— 


1 Lang Hemming Cap Machine. 

1 Max Ams Body Maker Machine, No. 88, equipped 
for ones, twos and threes hole and cap and sanitary cans. 

1 McGinnis Header for twos and threes. 

1 Extra McGinnis Header for twos and threes. 

2 Stevenson Crimpers for twos and threes. 

2 Slaysman Floaters. 

2 Wiping Machines. 

2 Max Ams Sanitary Curlers for twos and threes. 

All in splendid condition ; will sell cheap on account of 


having no further use for them. Apply Phillips Can me 
Cambridge, Md. 


FOR SALE—1 Merrill-Soule Corn Cooker-Filler, 2 
Sprague Corn Cutters, Model M. For particulars apply 
The Leon Godchaux Co., Ltd., Napoleonville, La. 


FOR SALE—25 Single Die Presses, mostly Slays 
man make, all in A-1 condition. Address: Atlantic 
Can Co., Baltimore, Md. 


For Sale—Miscellaneous. 


FOR SALE—5 open, 42x60 Process Kettles; 40 three-tier 
Process Crates to fit; four (4) latest model Ayars Pea Fillers, 
sanitary cans. Three (3) Ayars Pea Fillers, remodelled from 
cap-hole to sanitary cans. Above machinery guaranteed first 
class condition. 2300 cases, half dozen each, No. 10 Ameri- 
can Can Co, sanitary cans, and 792 cases No. 3s, guaranteed 
perfect condition. Glad to have fair offer on any above. Burt 
Olney Canning Co., Betterton, Md. 


FOR SALE—4 cars Dried Apple Pomace, A-1 con- 
dition, Samples furnished. Garrett & Co., Inc., Bush 
Terminal Building, No. 10, Brooklyn, N. Y. 


CANS AND SPICES FOR SALE—Thirty thousand No. 10 
enamel coke cans, with tops double seamed on, and cap open- 
ing on side of top, L. S. Bulk. Also thirty thousand 1% 
inch uncut, solder hemmed enl. screw caps for these cans. 
Have these left on our hands because we sold our output 
in bulk instead of canning and will sell cheap. Also have for 
sale an assorted lot of extra high grade spices. J. W. Gresham, 
President, Gresham Mfg. Co., Griffin, Ga. 


FOR SALE—50,000 Strong Field-grown Tomato 
Plants, ready June 10th,; 2-3 Greater Baltimore, balance 
Bonny Best and Landreth, good packing’; $2.00 per 1,000, 


cash. The Stant Gardens, R. R. A., Cambridge City, 
Indiana. 


For Sale—Books. 


For Sale—The 225-page book “How to Buy and S“"\ 
Canned Foods,” completely indexed ; tells the buyer wkat 
to expect in each grade of the different goods; settles 
claims and prevents misunderstandings ; $2.15 per copy, 


postage paid. Address THE CANNING TRADE, Balti- 
more Md. 


For Sale—Cans. 


You can get a bargain in a few cars of round rein- 
forced five-gallon pulp cans. They are new. Sterling 
Products Co., Evansville,. Indiana. 


FOR SALE— 
15,000 2-oz. 
125,000 4-oz. 
58,000 8-oz. Cans 
4,000 16-oz. Cans 
Friction top lids. Very reasonable price. The Chas. 
E. Hires Co., 206 S. 24th St., Philadelphia, Pa. 


Cans 
Cans 


: 
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THE CANNING TRADE. 
EMPLOYMENT EXCHANGE. 


For Sale—Seeds. 


FOR SALE—200 bushels Stowells Evergreen Seed 
Corn, germination test 95 per cent. Price on application. 
Address Box A-609, care The Canning Trade. 


FOR SALE—Subject unsold; 40 bu. Stowell’s Ever- 
green Seed Corn, $6.00 per bu.; 30 bu. Narrow Grain 
ivergreen Corn, $6.00 per bu. Fine quality Connecticut 
seed, 

Tomato Plants, Stone Variety, $2.50 per thousand. 
Hardy field plants. Subject unsold, cash with order. 

The Winorr Canning Co., Circleville, Ohio. 


Wanted—Miscellaneous. 


WANTED—To buy second hand crates to suit kettles 
40x72 inches. W. E. Robinson & Co., Belair, Md. 


WANTED—To rent a lye peeling machine. 
dress Box A-657, care The Canning Trade. 


Ad- 


WANTED—One Ayars Filling Machine for No. 1 
Sanitary Cans. Write Box A-656, care The Canning 
Trade. 


WANTED TO BUY—A Small Continuous Cooker 
and Filler for No. 10 Tomatoes. Address Shorewood 
Canning Co., Massey, Md. 


WANTED—Several Ayars Washers, wood type, with 
paddles ; must be first-class condition; give price. Address 
Box A-650, care The Canning Trade. 


WANTED —To rent, cannery to pack about 30,000 
cases quality tomatoes ; Maryland, Delaware or New Jersey. 
Address Box A-649, care The Canning Trade. 


WOULD LIKE to hear from a high-grade packer in 
New Jersey as to taking on a contract for 20,000 cases 
No. 2 and 30,000 cases No. 3, hand-packed tomatoes. Ap- 
ply Box A-655, care The Canning Trade. 


WANTED—To lease or buy: Tomato Canning Fac- 
tory with 250 to 500 acres contracted and ample facilities 
and equipment for handling of crop. Give full particulars, 
addressing ox A-653, care of The Canning Trade. 


WANTED—Automatic Cooker for No. 10 cans; state 
condition and year made. Peerless Exhaust Box, must 
take all sizes, including No. 10 cans. No. to Filler and 
Syruper for fruit and berries. Address Box A-661, care 
The Canning Trade. 


For Sale--Factories 


FOR SALE—Canning Factory, Jessup, Maryland— 
Washington Branch B. & O. R. R., fifteen miles from 
Baltimore, including large two-story warehouse, good 
sheds, also one or two large houses for employees. 2% 
acres ground, wagon scale, two boilers, two engines, two 
good large wells, water tanks, steam and water piping. 
Plant wired for electric lighting. Attractive price will 
be made covering real estate only, or real estate and 
equipment complete. Tomatoes, stringless beans, apples, 
sweet potatoes and other crops can be contracted for in 
the immediate neighborhood. Address Chas. G. Sum- 
mers & Co., Russell and Worcester Sts., Baltimore, Md. 


SITUATIONS WANTED. 


WANTED—Position by practical pickle man, competent 
salter*and processor. Also Gerkins Dills and first class sweets. 
Life time experience, steady and reliable. Address Box B-651, 
care The Canning Trade. 


WANTED—Position as assistant superintendent or fore- 
man. Eight years’ experience as machinist and processor in 
fruit and vegetable canneries. Familiar with double seamers. 
Reference furnished. Box 259, E] Paso, Ill. 


HELP WANTED. 


WANTED—Experienced packer wanted to take charge of 
a factory packing vegetables. Give references; state experi- 
ence and salary desired. Box B-660, care The Canning Trade. 


WANTED-—Strictly high grade Superintendent Processor 
for all year round plant. Permanent place. Give complete 
reference; salary desired. Address Morgan Pkg. Co., Austin, 
Ind. 


WANTED—Capable, experienced mechanic and assistant 
processor. Good opening for right man to -become factory 
superintendent on annual salary. State age, salary and pre- 
vious experience. Address El Paso Valley Canning Co., Ysleta, 
Texas, 


WANTED—Foreman-Processor who can take charge of 
factory if necessary, understands the packing of tomatoes, 
peaches and apples, is a good manager of help and knows the 
Canco Closing Machine. Address Box B-658, care The Can- 
ning Trade. 


WANTED—Can Factory Manager, a man of executive abil- 
ity and experienced in the manufacturing of plain and litho- 
graphed cans for specialty business, A very exceptional oppor- 
tunity. State experience, age and salary expected. The R. M. 
Hollingshead Company, Camden, N. J. 


WANTED—Competent man to take charge of our canning 
plant. Must know how to process fruit and vegetables. Also 
must know how to operate and install canning machinery, 
closing machines, ete. Steady work and good pay. D. Canale 
& Co., Memphis, Tenn. 


WANTED—A man familiar with selling of canned foods to 
the jobbing trade and also with conducting general corre- 
spondence. Prefer one having had previous brokerage experi- 
ence. Good, permanent position. Splendid future prospects. 
Age from 25 to 35 years. Address reply to P. O. Box 275, 
Columbus, Ohio. 


WANTED—Experienced executive to take charge of Can 
Manufacturing Plant in the immediate vicinity of Philadel- 
phia. The man we engage must have practical working knowl- 
edge of modern equipment and methods and must be equally 
conversant with plain and decorated work. State previous ex- 
perience in detail, give age and advice as to salary expected. 
Address Box B-648, care of The Canning Trade. 


THE CANNING TRADE. 


THE BALTIMORE Box AND SHOOK COMPANY 


—MANUFACTURER— 


CANNED GOODS CASES 


901 SOUTH CAROLINE ST., BALTIMORE, MD. 


MAIERS RUSTY CANS 
, colored lacquers for all 
— Sore iba 
CAN swells, rusties’’, 
| JOHN G. MAIERS’SONS 


H. D. DREYER & CO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBANNA AND SPRING STREETS, BALTIMORE 


LIVINGSTON | 


SANITARY TOMATO 
WASHER 


FOURTEEN FACTORIES 
T. A. SNIDER CATSUP CO. 

EQUIPPED WITH THESE 
WASHERS 


BETTER BE SURE THAN SORRY 


Microscopic counts on Ketchup and Pulp finished after passing 
through this Washer shows that it removes practically all of 
the material forming a high mold, yeast and bacteria count as 
well as the grit, and at the same time not injuring the healthy. 
clean meat of the tomato. You owe it to yourself to 
investigate. Write us today. Now. 


SUPERIOR BOILER WORKS 


Marion, Indiana 


Eastern Agent Central Agent 
S. 0. RANDALL’S SO} CLANGSENKAMP 
BALTIMORE, MD. INDIANAPOLIS 


: 
BALTIMORE, MD 
‘ 
> 


(*)H. H. Taylor & Son. 
CANNED VEGETABLES 


4 ASPARAGUS*—(California) Balte. 
No. 2% White Mammoth..$Out 
“Green, 
“White, Out 
Green, 
“White, Medium... ...... 
Green, 
White Small 
Green 
“Tips White Sq ... 4 CO 
“ Green, Sq.... 3 75 
wid “ Rnd..... Out 
BAKED BEANB{-No. 1, 
“1, In Sauce........ 80 
2, In Sauce........ 1 20 
BEANSt—No. 2 String, Standard Green 1 00 
“ Cut White 1 00 
an aon” White Wax Standard 90 
Limas, 


Standards..... 2 00 

“2, Red Kidney, Stand... ...... 

BEETSt—No. 3, Small, Whole............ 1 65 
ae, Out 

CORN{—No. 2, Std. Ever., f.o.b. Balto. ...... 


Std. Evgr., f. 0. b. Co.... 1 35 


~ ** Std. Shoepeg f. o. b. Co. 135 
** $td.Shoepegf.o.b.Balto. 1 40 
 Ex.8td.Shoepegf.o.b.Co. ...... 
 Ex.FcyShoepegf.o.b.Co. 1 70 
a “* Std. Maine Style Balto. 1 45 
8td.MaineStylef.o.b.Co. 1 40 
> “ Ex. Std. Maine Style..... 1 50 
“ Fey. Mn. Style f.o.b. Bal. 1 55 
“Fancy f.o.b. Countv...... 175 
Extra Std. Western........ ..... 
“Standard Western......... ...... 
HOMINY!—No. Out 


* 3, Standard, Split......... Out 
MIXED No. 2—12 Kinds... 1 00 
BLES FOR SOUPt) 10 


OKRA AND} No. 2, Standard 
TOMATOES? 


PEAS!—No. 2, Early June Stand......... 13 
** Ex. Stand. Early Junes 1 40 

Sifted 1 

Extra Sifted.................. 170 


“Extra Sifted Out 
“Fancy Petit Pois........... Out 


3, 
SPINACH!—No. 3, Standard................. 140 
i‘ 2. 
10, 


N.Y. 
$4 50 


(t)Thos. J. Meehan & Co. 


CANNED FOOD PRICES 


Prices given represent the /owes¢ figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to-the customary discount for cash. 
canners get higher prices for their goods; some few may take less for a personal reason, but these 


prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: (+) Jos: Zoller & Co., Inc. 


**** Many 


(§)E. C. Shriner & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued. 


Balto. N.Y. 

SUCCOTASH!—No. 2, Green Beans...... Out Out 
“With Dry Beans Out Out 

SWEET POTATOES]-No. 2, Standard 120 Out 
‘* No. 3 8td.f.0.b.Balto. 1 80 Out 

Std. f.o.b.Co.175 200 
9 Std.f.o.b ...... Out 

= 10, Std.f.o.b.Co.6 00 CO 
TOMATOES!-No. 10, Fancy, f.o.b. Bal. Out Out 
si Jersey, “ Fac’y ...... Out 

Stand, “ Co.....625 5 75 

= “3, Sani. 5% in. cans ...... Out 

Jersey, f.0.b. Co... Out Out 

i Ex. Std., Balto. 200 _...... 

— 

Seconds, Balto. 170 _...... 

“ 2, Stand., - 

Stand., “ Co...115 _...... 

‘i Seconds, “ Balto.100 _...... 

82%... 

Cal. 10s......... 8 00 
TOMATO PULPI-No. 10, Standard. 


CANNED FRUITS 


APPLES—No. 10, Me. 5 50 
ie Mich. Out 

5 75 
Md,, Out 
APRICOTS—No. 2%, Cala. Stand........ 130 423 
BLACKBERRIES§—No. 2, Standard..290 Out 
“ 10, Out 

“2, Preserved... Out Out 

“  2,In Syrup.... Out Out 

CHERRIES§—No. 2, Seconds, Red... 
White...... 

“ Red “ Stand. Water........ Out Out 

“ White “ Out 

Ex. Preserved...... Out Out 

Out Out 

PEACHES*—No. 2%, Cal. Stand. L.C...360 Out 
2%, “ Ex.S8td."...390 Out 
PEACHESt—No. 1, Ex. Sliced Yellow Out Out 
“  2Standard White... Out Out 

Yellow... ...... Out 


PEARS}—No.2 2, Seconds in Water........ ...... 


. 3, Standa:ds, White. Out 


Yellow ...... Out 

White. Out Out 

Yellow Out Out 

Selected, Yellow... ...... Out 
Seeonds, White...... Out 


Standards “ 
in Syrup...... 150 
“ 8, Seconds in Water........ seep 


CANNED FRUIT PRICES—Continued. 


Balto. N.Y 

PEARSt—No. 3, Standards in Water.....175 Out 
Syrup... 

~250 2% 
PINE- No. 2, Bahama Sliced Extra Out Out 
APPLE*- “ Out 
sid Sliced “ Std. Out Out 

2%, Hawaii Sliced Extra 42% 75 

“Stand. ...... 3 75 

iz Stand. Out 

“Grated Extra Out 
10, “Stand. Out 

“10, Crushed Water........ Out 

Eastern Pie Water.... Out __..... 

“10, Out 

“10, Porto Rico 

= 

sae 

Red, 
RASPBERRIES§—No 2, Black Water.. facies Out 
Red “Out Out 

Black Syrup...... Out 

Red “Out Out 

STRAW- No. 2, Ex. Stan. Syrup..... Out Out 
BERRIES§— “ Preserved.............. Out Out 
53 Extra Preserved.... Out Out 

; 4 Standard............... Out Out 

“1, Extra Preserved..... Out Out 

Standard Water......2000 Out 

CANNED FISH 

HERRING ROE*—No. 2, Standard....... ee 
LOBSTER*—*-Ib. Flats. 410 
1-Ib. Flats 8 00 
OYSTERS§— 5-02. 

6-0z. Sel 
SALMON* —No. 1, Sockeye, Out 
Out 

“ . %, “ Out 
“1, Red Alaska, Tall 2 6 

“1 Cohoe, Out 

26 

176 
“ 1, Pink, Tall 1 


Chums, Talls............ ...... 


CANNERS’ METALS 


PIG TIN—Straits. 


5to10tons 1 to 4 tons 


14x20, 100 bs. 


Wire Segments... 
TIN PLATES 


F. 0. B. MILL 
14x20, 107 lbs., Base Coke Tin Plate.... . 


410 
Out 
3 90 
Out 
Out 
Out 
: Out 
4% 
400 
85 
1% 
2 45 
150 
8 50 
16 
75 
Out | 
Out 
215 
Out 
Out 
Out 
Out 
Out 
Out 
Out 
1 40 
145 
150 
Out 
145 
1 30 
Out 
Out 
1 50 
155 
1 60 
|, Fine Sifted.........210 2 20 “Seconds, White ..... Out Out Medium Red, Talls... ...... 2 60 
| Ye Out SHRIMP3—No. 1%, Wet or Dry__—— Out 3 25 
“i moi,” Standard..... ...... Out 
Out 
Out 
PUMPKINI—No 3 Standard........ 80 1 00 
“ “ Yellow... ..... Out PIG LEAD—Omaha or Federal... ............ 8 00 
Out 199 Unpeeled........140  ...... 9x10 Sxl 
IT} No. 10, Unpee Wire Coil............ 
1 00 
3 00 
1 40 
1 20 3 Out 
475 Out “Coke Tin 


THE CANNING TRADE. 


American Can Company Can Prices 


Baltimore, January 2nd, 1919. 


American Can Company announces the following prices for 
Packers Cans, Bulk Carloads, f. o. b. shipping points,; effective 
January 2nd, 1919, subject to its confirmation and subject to change 
without notice. 


SANITARY PerM 


No. 1 $19.00 
No ee 34.25 
No 3 4-% 36.25 
No. eeee 77.00 
HOLE AND CAP 
No. 8) 9-36: 34.75 
SOLDER HEMMED CAPS, WITH CANS 
1-% eevee 2.00 


AMERICAN CAN COMPANY. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


COKE TIN PLATE 


THE 
BETTER 
KIND 
The Carnahan Tin Plate & Sheet Co. 
Main Office & Plant—Canton, Ohio 


New York, N. Y. ae =e 3902 Woolworth Bldg. 
Montreal, Quebec - - - Board of Trade Bldg. 
Chicago, Il. - + - 38S. Dearborn St. 
St. Louis, Mo. - - - - - 311 Wright Bldg. 
San Francisco, Cal. - . - 149 California St. 
Los Angeles, Cal. - - - American Bank Bldg. 
Portland, Ore. - - - Spalding Bldg. 
Seattle, Wash. - - Colman Bldg. 
Vancouver, B. C. Winch Bldg. 


Fidelity Can Company, Balti- 


more, quote prices on Sanitary 
cans for the coming year as 


follows: 

SANITARY CANS Per M 


OYSTER STEAM BOX 


With Improved 
Hinged Door, 
Making the work 
Lighter and Quicker 


Edw. Renneburg & Sons Co. 
Machine and Boiler Works 
2639 Boston St. Baltimore, Md. 


Works: Atlantic Wharf, Boston St. and Lakewood Ave. 


— 
55 
Branch Sales Offices: 
MM. 
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THE CANNING TRADE. 


SINCLAIR-SCOTT’S NEW NESTED PEA GRADER 


Patented 
Let us send you details of the wonderful work this grader does 


SINCLAIR-SCOTT COMPANY . BALTIMORE, MD. 


Eureka Soldering Flux 


YOU DO NOT EXPERIMENT WHEN m MADE FROM BEST RAW MATERIALS 


YOU USE THIS FLUX. UNDER PROPER FORMULA. 
THE STANDARD FOR TWENTY YEARS. QUALITY ALWAYS THE SAME. 


— MANUFACTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 
FOR SALE AT FOLLOWING BRANCHES AND AGENOI 
New York 8. O. Randall’ THE GRASSELLI CHEMICAL CO., LTD. 
We Pio Toronto, Ont. Montreal, Que. 
Detroit, Mich. La. Pittsburgh, Pa. San Francisco Hamilton, Ont. 


GUARANTEED MACHINERY 


FOR 


CANNERS AND PRESERVERS 


Awarded Gold and Silver Medals at Panama-Pacific Exposition 
If it is the best——we sell it. 


SPRAGUE CANNING MACHINERY COMPANY 


Eastern Branch 
_ 37 8S. CHARLES ST. 222 N. WABASH AVE. 
BALTIMORE CHICAGO 


Coast Representative—Premier Machinery Co., 16 California St., San Francisce 


: KEGS 
- 
. 
CANNING / 
SIG <= = < 
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THE CANNING TRADE. 


“THE INVENTION ALL ADMIRED, AND EACH HOW HE 
TO BE THE INVENTOR MISSED, SO EASY IT SEEMED WHEN FOUND, 
WHICH YET UNFOUND MOST WOULD HAVE THOUGHT IMPOSSIBLE.” 


—Milton. 


The Hughlett Can Lacquering Machine 


USED ALL OVER THE WORLD 


We are now making a special feature of mailing to any address on request a Sample Lacquered Can of a Bright Golden Color 
with a Handsome Strip Label Attached. This can represents what is considered today by many leading packers to be the sefest, best 
and most attractive canned food packoge on the market. ‘Write Us For This Can; It Will Interest You. 


SEELY BROS. Sole Manufactures Blaine, Wash., U. S. A. 


JEROME RICE SEED CO. 


CAMBRIDGE, N. Y. 


We are headquarters 
for the best of every- 


SEEDS 


used by Canners 
Everywhere 


== 
4 
: 
: 
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MACHINERY and SUPPLIES 


Apple, Orange, Pear, Paring Machines 
Goodell Co, “Antrim, 
Bottle Capping, Corking, Filling Machines. 
Crown Cork & Seal Co., Baltimore 
Max Ams Machine Co., New York City 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


Bottle Labeling Machines. 
Economic Machinery Co., Worcester, Mass. 


Goxes and Bex Sheeks. 
Arkansas Veneer Co., Milwaukee, Wis. 
ert opper, New Yor! 
Canton Box Co., Baltimore, Md. 
Embry Box Co., Louisville, Ky. 
H. D: Dreyer & Co., Baltimore, Md. 
A. W. Pinger, Minineapolic, Minn. 
Standard Box and a Co., Lynchburg, Va. 
Boxes—Corrugated, Pape 
Chas. Boldt Paper “eg "Cincinnati, Ohio. 
Hinde & Dauch Paper Co. Sandusky, O. 


Co., Chi 

J ver Co., cag 

seggerman Bros., ‘New York City. 
Jos. M. Zoller & Co., Baltimore, Md- 


Co., Antrim, N. H. 
on hi y—Sanitary and Reg- 
ar. 
Angelus Sanitary Can Machine Co., Los Angeles, 


Cal. 
ax Ame) pioctine Co., New York City 
ss Co., Brooklyn, N. Y. 
John Mitchell Co., Baitimore. 
Slaysman & Co.. Baltimore, Md. 
Stevenson & Co., Baltimore 
Can Machinery Co., Til. 


Morral Bros. orral 

Sprague Canning Co., 
te Machines. 

Scott Co., Baltimore, Md. 
Sprague Canning Machinery Co.. Chicago. 
The 20th Century Machinery Co., Milwaukee 


herry Ston 
Hydrautic Press Mfg. Co., Mt. Gilead, O. 
Continuous Automatic Cookers. 
Anderson-Barngrover Mfg. Co. San Jose, California 
11's Son, Baltimore, 
& Co.. Baltimore, Md. 
der Mfg. Co., Bridgeto: 
noes Canning Machinery Co.. Chicago 
Vance & Baker Mfg. Co., Muscatine, Iowa 
Cookers, Fillers and Mixers. 
“Avars Machine Co., Salem, N. J. 
K. Robins & Co., Baltimore, Md. 
Canning Machinery Co., Chicago. 


Corn Huskers—Silkers, Butters. 
Huntley Mfg. Co., Silver Creek, N. Y 
Cleaner Silver Creek, N.Y. 
orral Bros., Morr 
Peerless Husker Co., "Buffalo, N. Y. 


Corn Washing Machines 
Peerless Co., Bufffalo, 
Cenveyors—All Kinds. 
H. W. Caldwell & Son Co., Chicago 
La Porte Mat & Mfg.. Co., La Porte, Ind. 


nk-Belt Co., Chicago 
Weller Mfg. Co., — 


Md. 
Sprague Canning diachin 

Zastrow Mach. Co., Bal 


Crates (Irem Precess) 
Edw. Renneburg & Sons Co., Baltimore. 
Zastrow Mach. Baltimore 

Dérectery ef Canne: 

Nat. Canners yo Washington, D. C. 


Electric Machinery. 


more 


General Electric Co., Schenectady. N. Y. 


Westinghouse Elect. & Mfg. Co., E. Pittsburgh, Pa. 


Machinery 
H. W. Caldwell ra Son Co., Chicago 


Engines, Boilers, Fittings, etc. 
H. W. Caldwell ra Son Co., Chicago 
Edw. Renneburg & Sons co. Baltimore. 
A. K. Robins & Co., Baltimore, Md, 


Superior Boiler Works, "Marion, Ind. 
Sheppard Supply & Equipment Co. Baltimore. 
Weller Mfg. Co., Chicago. 


Evaporators, Juice 
The Hydraulic Press Mfg. Co., Mt. Gilead, O. 


WHERE TO BUY 


(See advertisements for details. ) 


Exhaust Bexes (Steam, Centinuous). 
Ayars Machine Co., Salem, N. "> 
Peerless Husker Co., Buffalo, N. Y. 
Shepperd Supply & Equij — Co., Baltimore, 
Sprague Canning Machinery Co.. Chicago. 


Factory Buildings 
The Austin Cleveland, Ohio 


Factory Chairs, Stools, Etc. 
Angle Steel Stool Co., Otsego, Mich. 


Fibre Boxes, Shipping Cases. 


Chas. Boldt Paper Co., Cincinnati, O. 
Hinde & Dauch Paper Co. Sandusk ky, O. 


Fertilizers 
Swift & Company, Baltimore, Md. 


Filling Machines—All Kinds. 

Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio 
Morral Bros., Morral, 
ae Husker Co., 

K. Robins & Co., oR Ma. 
Supply & Co., 
pasate Scott Co., Baltimo ore, Md. 
Sprague Cannin Co., Chicago. 

Stickney, 

The 20th Century Machinery Co., Milwaukee 
Wisconsin Chair €o., Port Washington, Wis. 


Finishing Machines 
F. H. Langsenkamp, Indianapolis 
A. K. Robins & Co., Baltimore 
Sinclair Scott Co , Baltimore 
Sprague Canning Mchy. Co., Chicago. 


Flux 
Graseelli Chemical Co., Cleveland, O. 
A. K. Robing & Co., Baltimore, Md. 


Gears, Silent. 
General Electric Co., Schenectady, N. Y 
H. W. Caldwell & Son Co., Chicago 


Gravity Conveyor Systems 
Karl Kiefer Machine Co, Cincinnati. 
Mathews Gravity Carrier Co. Elwood City, Pa 


Insuraarce, 
Canners Exchange, Chicag: 
(Lansing B. Manager.) 


Kettles, Process and Jacketed. 
poe Copper & Brass Works, Hamilton, Ohio 
H. Langsenkamp, Ind‘ Ind. 
Nod. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Sprague Canning Machinery Co., Chicago. 
Zastrow Mach, Co., Baltimore 


Knives, Peeling, Etc. 
Goodell Co., 


Labels. 

Chas. Boldt Paper Co., Cincinnati, O. 
Litho. Co.. Detroit 

H. Gamse & Bro.. Baltimore 

R. J. Kittredge Chicage. 

Simpson & Doeller Co., Baitimore 

Stecher Litho Co.., | 

U, 8. Printing & Litho. Co., Cincinnati & Baltimore 


Labeling Machines. 
Economic Machinery Co., Worcester, 


Fred H. Knap So. Baltimore. 
Bros., rral, O. 


G. Malers ng, Baltimore. 
Seely Bros., Blaine, 
Lacquering Machin 
‘Seely Bros., Blaine. Wash. 


Meters-Flew, Steam, Air and Gas. 
General Electric Co., Schenectady, N. Y 
Supplies, Pulleys, Etc. 
W. Caldwell & Son Co., Chicago 
le Supply & Equipment Co. Baltimore 
Motors, Electric. 
General Electric Co., 


fie: a Elect. & Mfg. Co., E. pittsburgh, Pa. 


Re & Sons Co. 
w. nnebur; ore. 
Zastrow Mach, Co., Baltim: 


Paints. 
Jos. Dixon Crucible Co., Jersey City, N. J. 
John G. Maiers Sons, Baltimore, 


Pasteurizers, Juice 
The Hydraulic Press Mfg. Co., Mt. Meead, O. 


Paste. 
Fred H. p Co., Baltimore. 
B. J. Judge Franciseo, 
Pea 


Machinery. 
A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., 
Silver, Creek, N. Y. 
Sprague Canning Machinery Ce.. Chicago. 
Wisconsin Chair Co., Port Washington, Wis. 


Pea Viners 
Frank Hamachek, Kewaunee, Wis. 


Pea V. 
A. Ferrell & Co., Saginaw, Mich. 
F. Hamachek, Kewaunee, Wis. 


Knives 
Goodell Antrim, N. H. 


8s Machi Salem, 
The Tink Belt to, ieago. 
Sprague Canning —! Ca-. Chicago 


Machinery. 
E. J. Lewis, 
John R. Mitchell Baltimore, 
Zastrow Machine Co., Baltimore 


Power Transmitt! Machine 
H.W. Caldwell Co., Chicago 


ngsenkamp, Indianapolis, Ind. 

K. Robins & Co., Baltimore , Md. 
PAE Supply & Equipment Co., Baltimore 
Sinclair Scott Co., Baltimore. 

Sprague Canning — 
Weller Mfg. Co., Chicag 
The 20th Century Machinery Co., Milwaukee 


Salt 
Worcester Salt Co., New York 


Sanitary Cans and Closing Machines. 
American Can Co., New Ln Baltimore 
Chicago, San Francisc 
Max Ams Machine Co., New York City 
Angelus Sanitary Can Machine Co., hes Angeles 


Cal. 
Can Co., Baltimore. 
w. Boyer & éo., Baltimore. 
Cameron Can Machinery Co., Chicago, Ill. 
Continental Can Co., Syracuse, Chicago 

Baltimore. 

Heekin Can Co., Cincinnati 
Fidelity Can Co., Baltimore, Md. 
Phelps Can Co., Baltimore, Md. 
Southern Can Co., Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 


Le d Seed Co., Chi 
onar 0., cago., Ill. 
D. Landreth reth Seed Co. Bristol, Pa. 
J. B. Rice Seed Co., Cambridge. N. . a 


Sealder, Tomate, ete. 
Ayars Machine Co., Sale 
Huntley Mfg. Co., bliver Ge Greek, KY 
Edw. Renneburg & Sons Co., 
A. K. Robins & Co., Baltimore, Md. 
Shepperd Supply & Equipment Co., 


Sprague Canning Machinery Co.. Chicago. 
Superior Boiler Works, Marion, Ind. 
Solder, Babbit Metal Etc. 
Newark, N. J., 


Union austin & Refining Co., 
Baltim 


Mf 
Invincible 


Silv 
B. J. Lewis, Middlepo ad 
Sprague Canning Machin 


Sugar 
American Sugar Ring. Co., New York 


Sugar Substisutes 
Archbold Mfg. Corporation, Rochester, N. Y. 
— 


ars Machin J. 
Judge, "San | 


Tanks 
Baltimore Cooperage Co., Baltimore 
W. E. aan Louisville, Ky. 


Tin Pla 
Rowe Sheet & Tin Plate Co. 
Pittsburgh. Pa 
Carnahan Tin Plate & Sheet Co., Canton, Ohio 
Tomato Washers 
Ayars Machine Co. Salem, N. J. 
Turbines—Steam, 


General Electric Co., Schenectady, N. ¥ 
Westinghouse, Elect. & Mfg. Co., E. Pittsburgh, Pa. 
Valve and Cooker Packing 
Goodsell Packing Co., Chicago 
Viners, Peas 
Frank Hamachek, Kewaunee, Wis. 


Washers—Fruits and Vegetab 
Ayars Machine Co, Salen 


aginaw, Mich. 
:::: Creek, N. Y. 
: leaner Co. 
re eek, N. Y. 
Pago. 
: e 20th Century Machinery Co., Milwaukee 
ago. 


THE CANNING TRADE. 


A World Labeler for the Sardine Canner 


Automatically labels sardine cans either wrapped 
or unwrapped. Places the labels neatly and uni- 
formly and has a capacity which is surely attractive 


Other World Labelers for the Food Packer are 
built for Spot Labeling and for all kinds of 


Gallon Packers—Panel Bott}es—Tumblers and 
Preserve Jars—Olive and Pickle Bottles— 
Sardine Cans and other styles of tins. 


Send labeled samples of your packages 


for prices and detailed quotation 


ECONOMIC MACHINERY CO. 


Worcester, Massachusetts 


We Will Give Real Service 


To any reliable packer who wants business in New York. 
Have SOLD goods on this market SUCCESSFULLY for years. 
Have the CON FIDENCE of every buyer in the territory. 


Have ample capital and a disposition to help any dependable packer to make 
a SUCCESS of his business. 


Have an ACTIVE, COMPETENT and SUCCESSFUL Sales force. 
Have the EXPERIENCE of a practical canner and wholesale grocery 


buyer to assist our sales force. 


Have a RECORD of RESULTS. 


| Every advantage we have is at YOUR service if YOU WANT RE- 
SULTS in New York. We want the ACCOUNTS of packers who have 
GOOD GOODS to sell and feel they are not getting SUFFICIENT business 
out of this market. We know there are many in this position, and would like 
to hear from them. 


-SEGGERMAN BROS. Inc. 


Hudson Street, New York 
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ESTABLISHED 1878 
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~ } SUBSCRIPTION: 


U. S.... $3.00 per year 


== 
Canada. $4.00 per year 


THE WORLD 
Foreign $5.00 per year 


No. 42 


D AUTHORITY OF 


THE CANNED FOO 
Entered as second class matter at the Post Office at Baltimore, Md. under Act of March 3, 1879. 
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(every) MONDAY 


Published at BALTIMORE, 
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Sanitary 


THE SIGN 
BETTER CANS 


AMERICAN CAN COMPANY 
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THE CANNING TRADE. 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN R. MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the two upper spindles, coarse grind the 
fruit which passes down to the fine saws on the two lower spindles, 
from there it falls into a tub underthe machine. Machine is well 
braced and the workmanship is of the best; gears are cut from the 
solid, and saws are milled from solid blanks which gives a cutting 
edge to two sides of the tooth. Hopper and discharge shoots are 
lined with white pine. 


JOS. M. ZOLLER & CO., INC. 


CANNED GOODS, CANS, 
PACKERS’ SUPPLIES, BROKERS 


205-206 Phoenix Bidg. 
BALTIMORE, MD. 


PHONES: 
ST, PAUL 1140 & 4484 


CANNED GOODS EXCHANGE 
Year 1919-1920 
President, BENJAMIN HAMBURGER 
Vice-President, Joun R. BAINES 
Treasurer, LRANDER LANGRALL Secredary, Wu. F. Assau 
COMMITTEES: 


Executive: Cuas. G. Summers, Jr. Epw. A. Kerr 
F. A. Torscu 
Arbitration: H. P. StRasBauGH F. A. Curry 


C. J. GEo.N. NumseEn J. PRESTON WEBSTER 
Commerce: D. H. STRVENSON Hampton STEELE 
C, F.Burrerrietp E. F. THomas J. O. LANGRALL 
Legislation: E.C. J. F.Hicks Gro. T. 
Gro. N. Numsen J.8. Gress 
Claims: FrED W. WaGnNER Leroy LANGRALL 
A.J. Hupgarp Jas. B. Jno. W. 
Hospitality: W. E. LamMBie H. W. Kress 
Rost. A. SINDALL Rost, A. Rouse 
Brokers: Ino. R. Barnes 
Wm. GREcHT 
Agriculture: SILVER H. A. SrRasBauGH 
ALBERT T. 
Counsel: Ext FRANK 
Chemist Cuas. GLASER 


HERBERT C. ROBERTS 


WHEELING CANS 


Excel In 


STRENGTH 


CLEANLINESS 


Wheeling Can Co. 


A. A. Morse, Vice-Pres. & Gen’! Mngr. 


WHEELING, W. VA. 
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THE CANNING TRADE. 


Cans travel through in 2 inches of 
boiling water. Use both steam and 


hot water, saving lots of steam. 


Cans travel close together also sav- 
ing lots of steam. 


AYARS UNIVERSAL EXHAUSTER 
WITH TOP REMOVED 


Takes all the dirt and 
mould from the cracks 
in tomatoes. 


GET YOUR ORDERS 
IN AT ONCE FOR 
PROMPT SHIPMENT 


FRUIT AND 
TOMATO WASHER 


Ayars Machine Company, 


New Jersey. 


BROWN, BOGGS CO., Lrp., Hamitton, Ont., Sole Agents for Canada, 


No. 


34 
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The Retailer KNOWS 


“Improves 
the 
Pack— 
and 
Cuts the 

Cost” 


The retailer has been educated to a high grade pack. He de- 
mands it. Cans that spoil on his shelves get a mighty bad reputa- 
tion—one that’s hard to live down. 

The growing demand for a first class pack is stimulating the 
adoption of Anderson-Barngrover Standard Continuous Agitating 
Cookers as standard equipment throughout: the fruit-growing world. 

These machines produce a perfect cook—free ‘‘swells’’— 
100% good. 

The contents of the cans are perfectly cooked because the cans 
are rolled through the machine, the contents being thus gently 
agitated and the heat driven quickly to the center. The cause of 
‘‘swells’’—an imperfect cook—is eliminated. 

Therefore ‘‘swells’’ are a thing of the past for the plant 
equipped with these modern cookers. ; 

And at the same time—the Anderson-Barngrover Continuous 
Agitating Cooker cuts the cost of the pack—by cutting the time 
from 50% to 75% and by performing automatically what old 
style methods leave for human hands. 

Write—and let us tell you more about this better Way of 
cooking. 


ANDERSON-BARNGROVER MFG. CO. 
332 West Julian St. SAN JOSE, CAL. 


Eastern Representative: S. 0. Rasdall’s Son, Baltimore, Maryland 
Canadian Representive: The Brown, Boggs Co., Hamilton, Canada 


Anderson-Barngrover Standard 
Continuous Agitating Cooker 


4 . THE CANNING TRADE. 


THE CANNING TRADE. 


NOW READY! 


THE BOOK YOU NEED! 


‘“‘T do not believe that any one of you is wise 
enough or so wise that you can’t learn something 
about your business. If you have learned it all, 
why it is time to say that you want to depart 
in death with a finished job. It does not mean 
that the job is finished, but it means that you 
have finished, because that is as far as you can 


go.’—H. W. Phelps, before Western Canners 
Association. 


IT WILL HELP YOU GET 
READY FOR INSPECTION 


PRICE $5.00 WITH THE ORDER 
OR AT ALL SUPPLY HOUSES 


Factory Operation and Process Times 
It is the best insurance against Mistakes 


THE ONLY BOOK NOW USED 


Published by 
THE CANNING TRADE 
Baltimore & Commerce Sts. 
Baltimore, Md. 
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THE CANNING TRADE. 


String Bean Machiner 


For Grading, Washing, Blanching, Cutting and Filling 
BEANS well cleaned and packed bring prices that show 
satisfactory profits to the Canner. 


Our sales to the up-to-date Packers show we have the 
machines that make them money. 


REPEAT ORDERS SHOW SATISFIED CUSTOMERS 


Green Pea Machines 


_ For Grading, Washing, Blanching, have never been equalled. 
Our Briners, Elevators, Picking Tables are so generally 
used as to be called standard. | 


THESE ARE THE PROFIT MAKERS FOR CANNERS 


Huntley Mfg. Co., 
Silver Creek, N. Y. 
| A. K. ROBINS & CO., Agents 


Baltimore, Md. 


Brown, Boggs Co., Ltd. 
Hamilton, Ont., Can. 
Agents for Canada 
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